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THE PERFUMERS’ ASSOCIATION. 

At a recent meeting of the Executive Board of the Man- 
ufacturing Perfumers’ Association, the dates for the Six- 
teenth Annual Meeting were decided on, viz.: April 
19, 20 and 21, 1910, at the Drug and Chemical Club, Wood- 
bridge Building, 100 William street, New York. 

The report of the proceedings of the Fifteenth Annual 
Meeting has just appeared, and the only information given 
that was not published in our issue of April, 1900, is the re- 
port of the treasurer. This discloses the expense to which 
the association has gone in providing for its members a com- 
prehensive and accurate list of trade marks, including those 
registered in the U. S. Patent Office. During the year 
1908, $141.20 was spent for copies of trade mark specifica- 
tions registered in Washington, and $36.34 in traveling 
expenses for the editor of this journal, who searched the 
Patent Office files. 


rapher to the Committee on Fraternal Relations received 


Of the remaining $735.50, the stenog- 


$150 for typewriting the lists, and $585.50 went to the 
printer. In all $913.04 was spent for this excellent and 
necessary work, the expense being partially offset by the 
sale of about 20 copies to non-members at $5 each. * 

An element of regret attaches to the failure of the com- 
mittee to copyright the finished work, and it is thus pos- 
sible for anyone to republish it. Furthermore, in view of 
the omission of symbols used as trade marks, and the 
registration numbers, it is necessary, in every case that a 
copy of the specifications is desired, to write to the com- 
mittee for further particulars. It is often desirable to 
know just what toilet preparations are covered by a trade 
mark, and these details can be learned only from the 
specifications. 

We have endeavored to secure information regarding the 
growth or decline of the association since the last annual 
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meeting; but those in authority whom we consulted saw fit 
to withhold all particulars from publication. 

It tray be that this association is distinctive in that its 
interests are best served by a policy of exclusiveness, but 
we are far from being convinced that this is a fact. 

The criticism has been made that a coterie—practi- 
cally self-perpetuating—is in control of the association; and 
that because of this, little progress is being made. At the 
1909 meeting the constitution was so changed as to make 
eligible manufacturers of perfumery and toilet preparations, 
but this did not really extend the scope of the association, 
as practically all manufacturers of perfumery make toilet 
preparations also. Thus many important firms making toilet 
preparations alone are rendered ineligible to membership. 
In spite of this fact such manufacturers have been solicited 
to join; and on the other hand, certain perfumery manu- 
facturers, whose standing in the trade in the opinion of the 


Executive Board, is not high enough, have been studiously 


avoided. Furthermore, the constitution provides that only 


such perfumery firms “doing a wholesale business” are 
eligible, yet there are certain members that sell direct to 
consumers only, and one such member ‘has been an 
officer. 

No harm can result from free and frank publicity, and 
our publication of the many criticisms made to us during 
the year by active and associate members is intended to 
be of service. Every active member that can possibly 
attend the next annual meeting should do so, and he 
should not fear to “speak right out in meetin’”, for we 
are certain that only by this means the interests of 
American perfumery, as influenced by the association, can 
be furthered. 





TARIFF ON RAW MATERIAL. 

A settlement of the status of orange oil under the tariff 
act of August 5, 1909, is as last within sight, as the protest 
of one of the importers is on the calendar of the U. S 
Board of General Appraisers for March 7. 

The case may not be reached on that day; but will, un- 
doubtedly, be heard before the month is out. 

In view of the action of the Treasury Department in 
taking the thymol protest out of the hands of the Board of 
General Appraisers, we wrote them on January 12, and re- 
ceived the following reply, dated February 15: 

“While the Department recognizes the force of your 
argument, it is still of the opinion that the case is not one 
which is so free from doubt as to require the interference 
of the Department; but that the facts and the law will 
be more fully and profitably developed at a hearing before 
the Board of the U. S. General Appraisers than could 


be at an informal hearing before the Department.” 





ANYTHING THAT CANNOT STAND THE 
LIGHT OF DAY, NEEDS IT. 
—“EPICTETUS.” 


CENSUS OF MANUFACTURERS. 

Our readers will doubtless have received, by this time, 
the blanks that will be used for the census reports of 
manufacturers of perfumes, soaps, etc. Manufacturers of 
perfumes, toilet preparations, etc., will be required to fill 
out only the General Schedule, Form KKI-265, while 
soap manufacturers will be required to fill out both a 
General and Supplemental Schedule Soap, Form KK41-308. 

In the General Schedule, Inquiry 10, devoted to 
Propucts, will elicit information of value to the trade if 
the figures are carefully and conscientiously given. The 
Supplemental Schedule for Soap, calls for more detailed 
information regarding (1) MATERIALS UsEp, (2) Propucts, 
(3) Propucts MANUFACTURED AND CONSUMED BY THE 
ESTABLISH MENT. 

All answers will be held absolutely confidential, as the 
Act of Congress provides that the Bureau of the Census 
shall not permit any other than sworn employees of the 
3ureau to examine the individual reports, and imposes a 
severe penalty for publication without the authority of the 
Director of the Census of any information coming into his 


possession. 





CONTEST OVER SOAP TARIFF. 


English and American manufacturers of soap have 
locked horns over the tariff of 1909, and a long-drawn-out 
fight is to be made for the control of the market in this 
country. For many years, the domestic makers of soaps, 
both toilet and general, had an uphill fight against the 
manufacturers of England, France, Belgium and other 
countries, but as time passed, the American-made goods, 
step after step, found a more secure footing until at the 
present time the competition between the foreign and 
domestic products is of the keenest. 

The new tariff enacted last year affords, apparently, 
greater protection to American-made soap than was the 
case with the Dingley tariff, which became law July 24, 
1897. The tariff of 1897 provided a duty of 15 cents a pound 
on all fancy, perfumed and all descriptions of toilet soap. 
In the new law, the provision reads: “Fancy or perfumed 
soaps, 50 per cent. ad valorem; all other soaps, 20 per cent 
ad valorem.” 

The Government contends that Pears’ unscented soap, 
while not a perfumed soap, is a fancy toilet soap, and so 
dutiable at 50 per cent ad. val. Attorneys for the importers 
of Pears’ soap gave out the following statement recently: 

“It is well-known that Pears’ issue a variety of scented 
soaps and they also manufacture an unscented soap which 
is sold in plain cakes at druggists and in department stores 
and elsewhere. The tariff of 1897 provided a duty of 15 
cents a pound on all fancy perfumed and all descriptions 
of toilet soap. In the act of 1909, the language was 
changed so as to read ‘Fancy or perfumed soap, 50 per 
cent. ad valorem; all other soaps, 20 per cent. ad valorem.’ 
The Government claims that Pears’ unscented soap, while 
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not a perfumed toilet soap, is a fancy toilet soap. Pears’ 
claim that the soap in question is neither perfumed or 
fancy, and is, therefore, dutiable at 20 per cent., as soap not 
specially provided for. It is understood that the Govern- 
ment has been urged to take the position it does by a prom- 
inent manufacturer of toilet soaps in this country. 

“Pears’ concern is an English company. It is repre- 
sented in this country by the Morse International Agency, 
of No. 19 West 34th street. The case is one of general 
interest, and is likely to be warmly contested. The claim 
of the Government, if sustained, will largely increase the 
price of this soap to the consumer, as the higher rate 


is two and one-half times the lower.” 





TRADE MARK DECISION. 
Ex parte F, Bacot & Co. 
Decided January 10, 1910. 


TrapE-Marks—“Lait Dre VIOLETTES” 
—DESCRIPTIVE. 


FOR TorLeT ARTICLES 


The words “Lait De Violettes” as applied to per- 
fumery, toilet powders, toilet waters, face-tints, and hair- 
lotions are descriptive of a characteristic or quality of 


the goods, and registration thereof was properly re- 
fused. 


On APPEAL. 


TRADE-MARK FOR PERFUMERY, SOAPS, ETC. 

Messrs. Arthur C. Fraser & Usina for the applicants. 
Biuincs, First Assistant Commissioner: 

This is an 
Trade-Marks 
Violettes” as 
toilet waters, 


appeal from the action of the Examiner of 
refusing to register the words “Lait De 
a trade-mark for perfumery, toilet powders, 
face-tints, and hair-lotions on the ground 
that the mark is descriptive, in that it indicates a char- 
acteristic or quality of the goods upon which it is used. 

The words “Lait De Violettes” literally mean “milk of 
violets.” “Milk” is defined in the Century Dictionary as 
follows : 

2. Anything resembling milk in appearance, taste, etc., 
as the juice of the cocoanut and the sap of certain plants 
(see latex). 

The word “latex,” which is referred to in the defini- 
tion of the word “milk,” is discussed by this authority 
as follows: 


(a liquid, fluid, juice.) A milk-like liquid 
occurring in many plants in special vessels (called laticif- 
erous, or sometimes cinenchymatous), and exuding when 
the plant is wounded. It may be white, like that of the 
milkweeds and many species of Euphorbia; or yellow, as 
in the prickly poppy, Argemone; or orange, as in celan- 
dine, Chelidonium. It consists of a watery fluid holding in 
solution small quantities of sugar, gum, alkaloid and acid 
matters, etc., and, suspended in this, numerous minute 
granules (giving the milky appearance) which coagulates 
when exposed to the air. It has sometimes an economic 
importance, as in the case of opium (the dried latex of 
the poppy) and of India-rubber. 

Worcester’s and the Standard dictionaries both give as 





THE AMERICAN PERFUMER 





229 





one of the definitions of the word “milk” the sap or juice 
of certain plants. 

The Examiner held that the words claimed as a trade- 
mark indicate that the goods contain as an ingredient a 
milk, juice, or extract of violet and that this is the idea 
that the mark would convey to the public. 

The conclusions of the Examiner of Trade-Marks are 
believed to be right. The most prominent feature of the 
mark is the word “Violettes.” The samples of labels 
showing how the mark is used by applicants contain an 
illustration of a spray of violets. As stated in the letters 
of the Examiner, the inference from the mark is that 
the toilet articles upon which it is used contain violet ex- 
tract or perfume. This is not denied by applicants; but 
whether the perfumery and other goods upon which the 
mark is used actually contain as an ingredient the extract 
or essence of violets is believed to be immaterial, since 
the mark if not descriptive of a characteristic or ingredi- 
ent of the goods is then deceptive. 

The mark is thought to fall in the class of descriptive 
marks registration of which is prohibited by section 5 of 
the Trade-Mark Act, as held by numerous decisions of 
the Court of Appeals of the District of Columbia. In 
the latest decision of said court upon words of this class 
(in re Anti-Cori-Zine Chemical Company), rendered De- 
cember 7, 1900 (not yet published), in which the decision 
of the Commissioner refusing registration of the word 
“Getwell” as a trade-mark for medicines was sustained, 
the court said: 


Section 5 of the Trade-Mark Act provided, inter alia, 
that no mark consisting “merely in words or devices 
which are descriptive of the goods upon which they are 
used, or of the character or quality of such goods,” shall 
be registered. We held in a recent case (in re Central 
Consumers Co., 32 App. D. C., 523) that it was evidently 
the intent of Congress to declare against the acquisition 
of a property right by any one in a name possessing such 
inherent signification as would enhance the sale or value 
of the goods upon which it was stamped. Registration 
was accordingly refused the mark “Nextobeer” as being 
suggestive of quality. See also: Jn re Circular Loom Co. 
(28 App. D. C., 450) ; The Winchester Repeating Arms Co. 
v. The Peters Cartridge Co. (30 App. D. C., 505); im re 
New South Brewery and Ice Co. (32 App. D. C., 591). 

The provision of the act above quoted prohibits the 
registration of a mark which is merely descriptive of the 
goods, or quality of the goods, with which it is used. 
Doubtless this provision would permit the registration of 
a mark primarily intended to suggest origin or ownership 
and only secondarily descriptive or suggestive of quality. 
But that is not this case. “Getwell” is the predominant 
and almost the sole feature of the mark, and, as applied 
to medicines, is primarily and obviously intended to be 
descriptive of their quality. In other words, it consti- 
tutes an advertisement and not a trade-mark. Every 
other dealer has the right to use these words in vending 
his goods without the liability of molestation by this 
applicant. We have previously remarked that the range 
in the selection of trade-marks is as broad as the human 
imagination. It is manifest, therefore, that one who 
seeks a monopoly of words in common use and that are 
primarily descriptive of quality is not entitled to special 
consideration. 


The decision of the Examiner 
affirmed. 


of Trade Marks is 












































































































































































































LILY OF THE VALLEY 


By G. L. MAZUYER 























We wish to continue the course of studies on the “Elab- 
oration of Perfumes” that we have undertaken and the 
beginning of which was made by an article on the “Ex- 
tract of Violet.” 

The popularity which clings to the new perfume of Lily 
of the Valley under all forms which cosmetics may adopt 
is as yet without an example in the perfumery trade. 
This success grows every day more assured and has 
obtained for it a prominence which it will always assert. 
There is certainly nothing astonishing in that, for the new 
type of Lily of the Valley is, indisputably, one of the most 
remarkable inventions of synthetic chemistry. It is a most 
faithful reproduction of the perfume belonging to that 
flower, free from any disagreeable or simply foreign side 
odor and is of extraordinary power. 

We cannot go to any length, however, in explaining to 
our readers the new Lily of the Valley perfume. All 
perfumers report great demand for this product and not 
one of them could help taking interest in it. As for us, 
we studied a great number of them, of diverse origin, from 
an organoliptic view point. Some possess a very char- 
acteristic grassy odor, recalling that of the hot-house 
flower ; others are distinguished by a slightly acid tartness 
which rather belongs to the wild Lily of the Valley. All 
of them greatly deserve our attention and it is merely a 
question of personal taste to favor one or the other of 
them more particularly. The field is, however, very large 
in this direction, since, employing a mixture of oils 
of different origin, one can obtain some particular scent. 

It might be well to emphasize that this novelty revolu- 
tionized the formularies, making a change of the recipes of 
time-honored extracts necessary, in which rosewood and 
ylang-ylang took a prominent place; those of younger 
date to which terpineol gave a lilac scent had to be 
abandoned. All this means many new experiments, many 
studies according to the prescriptions of modern technic 
in perfumery, and adaption to the fashions and tastes of 
our days. 

We must remark, however, that there is actually a very 
strong tendency toward simplifying the recipes. The art 
consists in minute accuracy, working with a reduced 
arsenal, but with raw materials of the best quality. On 
the other hand, fashion always remains fond of the scent 
of flowers and imperatively exacts that extracts should be 
clear and as colorless as possible. Perfect limpidity is 
also required, and depends as much on a well and stud- 
iously compounded blend: as on repeated filtrations and 
sufficient maturing. 

In the determination of a recipe, all these principles must 
predominate and perhaps even more in the compounding 
of an extract of Lily of the Valley. 

Before giving further hints or expressing our opinion 
let us say that the excellent raw material which con- 
stitutes the syntethic essence of Lily of the Valley renders 
the obtainment of the true scent easy enough. The per- 
fumer must, however, check any inclination of doing 
things too well, which might impel him to harm or 
denature the odor of the flower by employing superfluous 
auxiliaries or trying to attain some original, faintly dis- 





cernible scent, because it is always an error to forsake 
nature. 

I. We believe the best vehicle to be the pure extract of 
jasmine, that is to say, without any addition of rose 
extract. At the most a very slight dash of extract of 
tuberose may be employed. Leave out the extracts of 
orange blossom and of jonquil, which are too sweetish and 
of too pungent a character, and have a tendency of being 
most perceptible among all others. The slight and lasting 
scent of jasmine is certainly the most advisable; it often 
dominates in fresh compounds, but that is no evil, because 
in time it harmonizes well. Its color is very pale, precisely 
as we want it to be. 

II. As auxiliaries we advise the employment, but very 
slightly, of a tincture of tonquin musk and still less of 
civet; ambergris is more to be recommended because it 
preserves without dominating and amplifying the base. 
The solution of Musk Xylene is good for extracts 
of a lower price, but the different artificial musk ex- 
tracts with ambergris odor, which are too violent, must 
be excluded. Infusion of benzoin, always an excellent 
auxiliary for obtaining homogeneousness, can be taken 
also. One obtains an infusion of light color by picking out 
the largest pearls or tears and filtering as soon as they are 
dissolved. Styrax, storax and Peru balsam are somewhat 
sweetish and appear not necessary; they should be avoided 
else the compound might be overdone. They are, more- 
over, of a dark color which is a great disadvantage in 
their employment. But far be it from us to reject them; 
they have done good service and we will see later on that 
they are sometimes laid under contribution with success. 
In this case it will be preferable to make solutions with 
aromatic gums which are of the same efficiency. 

Although we left aside the solution of vanillin in 
order not to fall into the error of employing sweet 
materials, we mention with preference the solution of 
crystallized heliotropine which has given good results. 
Why should we deny that we have a foible for this 
perfume on account of its freshness and tartness? 

III. The base must be almost exclusively constituted by 
the synthetic essence of Lily of the Valley in a sufficiently 
large dose so as to preserve its full odor. An excessive 
dose would give no better results, for it would annihilate 
the effect of the mixture of the infusions and in the end 
give but a rough extract without finish. It would be 
erroneous to forget that this extract must be as delicate 
as the flower itself is fragile, and it is necessary to make 
everything tell in order to aftain that end. 

IV. Very few intermediate flavors should be admixed, 
we believe. Bergamot oil will be found very good, its side 
odor going very well with the essence of Lily of the Valley. 
Essence of rosewood is an excellent product, delicate and 
of great yield, but we will not let it intervene for fear 
of perverting the compound; it might be employed, how- 
ever, but assuredly in nominal doses, for this essence 
possesses, in a high degree, the inconvenience we ascribed 
higher up to the extract of orange blossom and jonquil. 
As for terpineol we reserve its use to the extract for lilac, 
where it plays its réle very well. 
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There is a category of scents which enjoys too great 
a popularity for lasting quality. We 
alcoholic essences (essential drops). Their novelty is quite 
agreeable; we consider, however, that they contribute to 
the corruption of public taste. 


mean the non- 


The eagerness for violent 
odors is far from being a sign of refinement, rather of 
sybaritism of a decadent taste which, after having been 
overdone, will probably 
crude odors. 


the less 
We do not wish to insinuate, nevertheless, 
that the chemist should divert his attention 


from 


bring again to favor 


and interest 


compounding non-alcoholic essences. As far as 
Lily of the Valley is concerned it will be best to employ 
intermediary essences which harmonize well. 
benzyl constitutes, 


fixing agent. 


Benzoate of 


moreover, an excellent solvent and 

Essence of Lily of the Valley finds easily a place in the 
manufacture of fine soaps which, however, it will make 
more expensive. It is of good service as a neutral base in 
the constitution of flowery extract of cyclamen flowers 
which is so fashionable. It will be found of excellent use 
in making new, freely invented fancy We 


have tried it many times, even with such auxiliaries as 


compounds. 


appeared at the very first to counteract it and had in most 
cases excellent results, which permits us to advise 
the method. This is why we 
reiterate, at last, that the new essence of Lily of the Valley 
is bound to play henceforth quite a part in the laboratory 


of the perfumer. 


our 


readers to follow same 








CORRESPONDENCE 




















We have received the following letter, and in accord- 


ance with our usual practice, we have given the two 


writers referred to an opportunity to reply. 


To the Editor of THe AMERICAN PERFUMER AND ESSENTIAL 
OIL 
SIR 


REVIEW : 


Some returned 


years ago, after the writer had 
from an automobile trip, he wrote a little story which 
was published as “The Cruise of the Gold Brick.” After 
reading your issue of January it has occurred to me that 
some of the columns might be paged under a similar 
title and only otherwise classified as Exhibits “A” 
a 


In nursery days “A” 


and 


stood for “Aviary,” which Webster 
Says is a housing for birds, and it is under such protection 
that I would include the contradictory portions of the 
otherwise very splendid treatise on “The Use and Abuse 
Mr. Merrell 


success through intelligent use and blending of Synthetics, 


of Synthetics.” cites an instance of great 
and then states that standard odors such as rose, violet, 
lily, etc., can be improved by the use of chemical deriva- 
tives. But later on he says that anyone with a slight 
knowledge of perfume can combine certain true synthetics 


and 


the resulting mess a pure synthetic rose, lily, etc. 


call 
Then 


he mentions that the manufacture and sale of these com- 


chemical derivatives with some naturals and 


pounds is increasing and constitutes a menace to the 
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American perfumer. Now the perfume concentrate busi- 
ness is not in embryotic stage, or like a bird in egg form. 
It is a veritable stork, and although its visits may be re- 
garded as a menace, Mr. Merrell is quite wrong in sup- 
posing that its attendants are not, in at least some in- 
stances, quite well educated along technical lines. In our 
own concentrate department every day is the birthday of 
new customers, and their needs are always attended by 
always privileged to 
command our consulting staff, consisting of Dr. Ernest 
J. Parry, Dr. Clemens Kleber, Dr. J. E. Teeple, Dr. A. G. 
Stillwell. Under such circumstances I think Mr. Merrell 
might have gracefully made some distinguishments among 
makers of finished perfume bases. 

The “Who Makes the Adulterator?” is ob- 
viously in the “Bee” class, which produces hums, hurts 
and honey. And like all bees it has a pleasant front ele- 
vation, and a business end. If one “butts” into the latter 
“bee-damned.” After all is 
said and done, isn’t adulteration really due to the 


graduate chemists, who are also 


article on 


it is a case of “stung” and 


same 
old desire of each essential oil maker to obtain more 
than his reasonable share of business through the only 
sure medium, viz.,—lowest price? 
Very respectfully yours, 
CuHartes E. SHOLEs. 


New York, Jan. 26, 


IQIO., 


To the Editor of Tat AMERICAN PERFUMER AND ESSENTIAL 
Om Review : 
Str—I trust you may find room in your valuable columns 
for this little reply to Mr. Sholes’ letter, 
I have before me: 


copy of which 


Briefly, I fear, that due perhaps to a slight ambiguity 
in construction, Mr. Sholes has misunderstood my remarks 
contained in your last issue, regarding the use of synthetic 


compounds. These remarks were aimed not, as he 


he seems 
to think, at finish perfume bases, but at the synthetic 
mixtures sold as true synthetics; nor can I see how I 


made 
manufacturers of perfume bases. 


might “gracefully have distinguishments” among 

I fear that most of the 
manufacturers of these products would have considered 
such distinguishments quite ungraceful. 

Now, however, that Mr. Sholes has opened up the sub- 
ject of finished prefume bases I will say that I, as well 
as many others who have given the subject much thought, 
do consider these products a menace to the American 
perfume industry, not that all of them are poor in qual- 
ity,—this would be manifestly impossible where one has 
such eminent chemists on their staff as Mr. Sholes states 
that he has, in the persons of Dr. Parry, Dr. Teeple, etc,— 
but because of the fact that these goods enable anyone to 
mix his own perfumes without any knowledge or skill 
being required, the result being that perfume manufac- 
ture, as a fine art, is gradually dying out in America, 
while abroad they are developing the industry from a 
scientific basis and in the process are developing perfumers 
—which method of procedure is going to win in the long 
run? I am willing to agree with Mr. Sholes that the per 
fume concentrate business has grown from the embryotic 
stage to a veritable stork, but am forced to the belief 
that the stork, which is usually considered a harbinger of 
joy, is in this case a bird of ill omen. 

Very truly yours, 
Chicago, February 17, 1910. 


Geo. F. MERRELL, 




































THE VOLATILE OILS OF THE 
U. S. PHARMACOPEIA 


By PAUL JEANCARD and CONRAD SATIE 




















(Concluded from January issue.) 


Estimation of Alcohols—The total alcohol content is 
proportionate to the index of saponification after acetyliza- 
tion. This relation only holds good for the primary and 
secondary alcohols as the tertiary alcohols are partially 
dehydrated during acetylization. Unfortunately for the 
chemists the tertiary alcohols as linalol and terpineol are 
found in most of the essential oils. 

Numerous modifications have been proposed in order 
to render the determination of alcohols by acetylization 
more exact or rather less inexact: It has been proposed to 
acetylize in the presence of pyridin. Boulez‘ has suggested 
acetylization by diluting the acetic anhydrid in oil of 
terpentine; but the latter itself under these conditions is 
partially acetylized. There are too many corrections to be 
made for the method to give reliable results. 

We have suggested a modification of this method by 
replacing the amount of turpentine with xylene. Under 
these conditions the acetylization of the linalol seems to 
be complete and that without dehydration. But the analyti- 
cal difficulty rests in determining the index of saponification 
of the acetate formed. One part linalol, one part acetic 
anhydrid and five parts mod are heated to boiling. 
They are then washed four times in water and carbonate 
of soda, before weighing out 2 grams for the determination 
of the index of saponification. In the washing there is 
a loss and the composition is somewhat different from 
what it was before boiling; further, the index found has 
relation to nothing but the acetate of linalol, that is to 
say, 1-6 of the total mass. The following figures refer to 
rosewood which contains about 90% of linalol: 

. 45 to 52% linalol 


“ 


Acetylization without xylene. 
és with - wee SORA 


The American Pharmacopeia seems to have no doubts 
concerning the reliability of the results obtained by the 
methods advocated. Beyond this the indices of saponifica- 
tion are not used in the examination of essential oils. It 
should have required the index before acetylization for 
coriander, sandalwood and especially lavender, and the 
index after acetylization for coriander, lavender and rose. 

Aldehydes.—The usual methods now employed for esti- 
mating aldehydes are based upon the bisulphite method and 
give very variable results, particularly where the aldehydes 
are present in small quantities. In this case results ob- 
tained by different chemists are so variable as to be of 
little value. 

The Pharmacopeia indicates two methods for the estima- 
tion of aldehydes in the essential oils: the bisulphite and 
the sulphite methods. The first consists in shaking 10 c.c. 
of the oil with bisulphite and estimating the uncombined 
portion. This method is advised for pure cinnamic alde- 
hyde. We wonder why the cinnamic aldehyde is estimated 
by the bisulphite method in commercial aldehyde which 
contains at least 95% and by the sulphite method in cassia 
which contains 80 to 88% 

The sulphite method is called also the method of Sadtler 
It depends upon the facts discovered by Tiemann,° 
that when a neutral solution of a sulphite of sodium is 
added to citral, there is formed citraldihydrosulphonic 
acid with the liberation of caustic soda. The two sub- 
stances are found in definite proportion. The weak point 
of this method is the difficulty of ascertaining the end 
reaction. The Pharmacopeia recommends phenolphthaleine 


‘Bulletin de la Societe Chimique de France, 1907, pages 117, 861 
and 871. 

‘Bulletin de la Societe Chimique de Paris, 1899. 
vol. XXI, page 196. 

*Bulletin Semestriel de Schimmel et Cie, 1907, October, page 47. 

™P. Jeancard et C., Satie: Bulletin de la Societe Chimique de 
Paris, 1901. Vol XXV, page 516—and Revue Technique, 1904, 
page 256. 
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as an indicator, although rosalic acid is recommended in 
the supplement of May, 1907. We agree with Schimmel 
that this method is inapplicable for the estimation of citral 
in oil of lemon. 


Ketones——The Pharmacopeia gives no information con- 
cerning the estimation of ketones. It is, however, indis- 
pensable to ascertain even approximately the carvone and 
pulegone in caraway and pennyroyal. 


Phenols——The Pharmacopeia requires the estimation of 
the phenols of cloves, allspice and thyme. The eugenol in 
the oil of cloves and allspice is estimated by shaking 10 c.c. 
with caustic soda in a 100 c.c. vial having a neck graduated 
to tenths of a cubic centimeter. The phenols of thyme are 
estimated in the same manner except that a graduated 
burette is used. Why this difference of apparatus in the 
determination of like chemical bodies? It should be noted 
that the results of the determination of phenols agree to 
almost five units. 

Cineol—The Pharmacopeia estimates the cineol by 
means of the phosphoric acid method. Scammel patented 
his method for obtaining pure cineol with phosphoric acid 
in 1895. Since that time many chemists have endeavored 
in vain to apply this method ‘successfully and it is to be 
regretted that it is approved by the Pharmacopeia. We 
shall merely mention the figures obtained by Schimmel’ 
in the determination of cineol in a mixture of cineol and 
turpentine : 


Found 42% of cineol in place of 50% 
539 A “ o “ “ “ 60% 


“ 70% “ “ “ “ “ 70% 

By this method the actual content of cineol may be un- 
derestimated by 16%. Under such circumstances it is pre- 
ferable not to talk about the estimation of cineol! 


II. ESSENTIAL OILS. 


In the first part of our work we have reviewed the ana- 
lytical methods prescribed by the American Pharmacopeia. 
We have grouped them in logical order so that the defects 
might be easily recognized. It remains to terminate this 
critical review by an examination of each of the essential 
oils. 

The Pharmacopeia describes the color, fluidity and odor 
of each oil. It is difficult to describe graphically the physi- 
cal characteristics of an oil. The color is variable even 
for the pure oils. Some oils are described as liquid, 
others as viscid. These are vague terms. We _ have 
suggested more precise terms for the determination of the 
viscosity of oils." 

The odor of oils is very difficult to describe. We have 
no desire to criticise the Pharmacopeia on the subject of 
the physical properties of the oils. Neither have we any 
doubt that the oil of cloves possesses the aromatic odor 
of cloves nor the oil of caraway the strong aromatic odor 
of caraway, etc. 

After w hat we have said conc erning the analytical meth- 
ods, it is evident that our review of the oils will be a 
brief one. 

Oleum Amygdalae Amarae (oil of bitter almonds).— 
As we have remarked before, the sulphite method does not 
permit of am exact calculation of the benzaldehyde. 

The solubility in 70% alcohol is 1 to 1.5 and not 1. 

Oleum Anisi (oil of anise).—The specific gravity of the 
oil has been corrected in the supplement of May, 1907, the 
correct limits, 0.975.-0.988, being given. 

Oleum Auranti: Corticis (oi! of orange peel).—The 
residue at 100° is a determination of some value. It should 
amount to 2 to 4% in a good oil. 

Oleum Cajuputi (oil of cajeput).—It is the content of 
cineol which should determine the value of this oil. But 
as we have shown, the phosphoric method employed is 
inexact. 

Oleum Cari (oil of caraway).—The limits of specific 
gravity have been corrected in the supplement of May, 
1907. It is to be regretted that no mention has been made 
of the content of carvone. 

Oleum Caryophylli (oil of cloves).—The limits of 
specific gravity given are those at a temperature of 15° 
and not 25°! 

Oleum Eucalypti (oil of eucalyptus).—The estimation of 
cineol is inexact. 
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Oleum Hedeomae (oil of hedeoma)—The minimum 
content of pulegone should have been given. 
Oleum Juniperi (oil of juniper).—lIt is unusual to ob- 
tain a pure oil soluble in 10 volumes of 90% alcohol. 
Oleum Lavandulae (oil of lavender flowers) —We have 
proposed to classify lavenders in two groups.* 


First Group.—Lavender of the high Alps and summits of 
the low Alps: Oils containing 35 to 47% or more of ethers. 
They are soluble in 2 to 3 volumes of 70% alcohol and 
slightly or not at all soluble in 20 volumes of 65% alcohol. 

Second Group.—Lavender of the Italian Alps and the 
former county of Nice: Oils containing 20°to 30% of 
ethers. These are soluble in less than two volumes of 
70% alcohol and in 3 to 5 volumes of 65% alcohol. They 
are sometimes soluble in 60% alcohol. 

The other properties are identical for the two groups 
and are as follows: 


SPOCINC GAVE GE 15°... .ccscccvesssens. 9.8800 to 0.8900 
CII IES 2 a, 2a! ou dictate aa ate aero —6° to — 10° 


Index of saponification after acetylization...... above 160 


Oleum Limonis (oil of lemon).—The estimation of citral 
should be omitted until an exact method of estimating 
small quantities of aldehyde is discovered. [See article by 
Hiltner in this issue—Eb.] 


Oleum Menthae Piperitae, Oleum Menthae Irridia (oil 
of peppermint and spearmint).—We have previously shown 
that the analytical procedures of the Pharmacopeia for the 
estimation of menthol are inexact. No mention is made 
of the determination of menthol in spearmint. 

Oleum Rosae (oil of rose)—In 1904° we described 
the following properties of the oil of rose: the point of 
solidification, the content of stearoptene and citronellol. 
The two latter permit one to differentiate the oil.of France 
from that of Bulgaria. The characteristics given in the 
Pharmacopeia correspond quite closely to those of the Bul- 
garian oil. The index of saponification is of no value in 
determining the purity of oil of rose. 


In the reference cited we gave the following limits: 


French Bulgarian 
Oil. Oil. 
f Point of solidification........ 25 to 28° 19 to 21° 
Oil 

| Percentage of stearoptene.... 30 to 35 8 to 23 
Sa ae 20 to 23. 30 to 40 

Eleoptenes 
Total alcohols ....:.... 75 to 90 84 to 8&8 


Oleum Rosemarini (oil of rosemary).—Instead of speak- 
ing of the content of acetate of bornyl and of borneol it 
would have been preferable to give the indices of saponifi- 
cation. It is not necessary to repeat that there is no use 
in following the methods of the Pharmacopeia for the de- 
termination of these indices. 

Oleum Thymi (oil of thyme).—The Pharmacopeia de- 
scribes the oil of thyme as colorless. Such an oil is the 
result of rectification, for the oils obtained directly from 
the distillation of plants are colored and sometimes highly 
colored. Phenols of the red oil of thyme vary between 
10 and 70%.” As we have shown in 1901, the proportion 
of phenols depends principally upon the method of dis- 
tillation. 

CONCLUSIONS, 


The American Pharmacopeia possesses all the faults of 
the Pharmacopeias of other nations. These faults are re- 
sults of the method of compiling the books. They are 
edited with much care and with inexhaustible patience 
and are so thoroughly edited, that by the time they appear, 
they are about ten years behind contemporary science. 

*P. Jeancard et C., Satie: Remarques analytiques sur les essences 
de Lavande. Bulletin de la Societe Chimique de France, 1908. 
Fourth series, vol III, page 155. 

*P. Jeancard et C. Satie: Contribution a l’analyse des essences 
de rose, Bulletin de la Societe Chimique de Paris, 1904. Thir 
series, vol. XXXI, page 43. 

Pp, Jeancard et C. Satie: 
letin de la Societe Chimique de Paris, 1901. 
page 893. 


Sur quelques essences de thym. Bul- 
Third series, vol. XXV, 
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These books must furnish information about a great 
number of substances. They are neither manuals nor tech- 
nical dictionaries, although the products are arranged 
alphabetically. Each country has its Pharmacopeia and, 
curiously enough, these books which pretend to defend the 
public health, differ from one another. This fact in itself 
must prove their uselessness. 

If in our time a Pharmacopeia is really necessary, and 
this has never been proved, it should contain only the 
established facts of science. A Pharmacopeia whose direc- 
tions have authority for ten years is a strange thing in an 
epoch in which the most important scientific discoveries 
rapidly succeed each other and when industrial develop- 
ments are revolutionizing the customs of the world. 

If the United States considers that a Pharmacopeia is 
indispensable to a great country, we look anxiously for the 
appearance of a ninth edition, which will conform with the 
actual facts of science and industry. In the ninth edi- 
tion it would be preferable to drop the alphabetical ar- 
rangement which is worse than no arrangement. Would 
it not be possible to group all the analytical methods in 
one special chapter and to include tables giving the im- 
portant facts relative to essential oils? Such an arrange- 
ment would be more complete and would economize space. 

The purpose of the Pharmacopeia must not be to limit 
the truth or to impose dogmatic limitations which are in 
force for years. They should be simply good manuals 
easy to consult for precise and useful information. No 
longer legal standards, they should serve as reference 
books to which we might profitably turn in every 
difficulty. 








ESSENTIAL OILS IN THE WHITE 
CROSS CONGRESS 




















(Concluded from January issue.) 
OIL OF EUCALYPTUS. 
Obtained by the distillation « 
varieties of Eucalyptus. 
Characters.—Density at 15 degs. C. = oO910 to 0.930. 
Dextrorotatory, up to + 15 degs. Eucalyptol-contents: 
55 to &o per cent. 


f the leaves of several 


OIL OF SWEET FENNEL. 


Obtained by the distillation of the fruits of 
Vulgare, Gaertner (Umbellifere). 

Characters.——Density at 15 degs. C. = 0.965 to 0.085 
Polarimetric rotation: -+ 12 degs. to + 24 degs. Solidi- 
fying point: + 4 to + 6 degs. C. 


Foeniculum 


OIL OF JUNIPER. 
Obtained by the steam-distillation of juniper berries, 
Juniperus Communis L. (Cupressinee). 
Characters—Mobile liquid, colorless or pale 
color. Density at 15 degs. C. = 0.860 to 0.885. 
metric rotation: up to + 15 degs. (1 = 100 mm.) 


green in 
Polari 


OIL OF LAVENDER. 

Obtained by the distillation of the flowers 
Vera D-C. 

Characters—Yellow or greenish-yellow liquid. Density 
at 15 degs. C. = o880 to 0890. Polarimetric rotation: 
— 3 degs. to — 9 degs. (1 100 mm.). Ester-contents 
(calculated as linalyl acetate): 28 to 60 per cent. 


of Lavandula 


Note.—These figures relate to the average of normal oils of 
lavender. It must not be forgotten that oils of certain origins, 
Italian oils, for instance, may contain lower quantities of esters, 
down to 25 per cent., without having been adulterated in the slightest 
degree. Some of them even possess quite special qualities of fineness 
and are particularly esteemed. 

In connction with the estimation of the esters, it is advisable to 
repeat the observation already made with regard to oil of bergamot. 
Oils of lavender are met with in which the ester-contents have been 
increased by the addition of acetates, succinates or oxalates. In 
doubtful cases, therefore, it is necessary to test for these products. 





OIL OF LEMON. 


Obtained by pressing the fresh rinds of Citrus Limonum 
Risso. 

_ Charact ers.—Pale yellow liquid. Density at 15 degs. C. 
= 0.857 to 0.862. Polarimetric rotation: + 57 to + 65 
degs. at 20 degs. C. Solubility: 1 part of oil dissolves in 
from 0.3 to 5 parts of 95 per cent. alcohol. Residue from 
evaporation on the water bath: 2 to 5 per cent. 

Note.—Until recently, it was supposed that pure oil of lemon con- 
tained no pinene. The presence of this body would have been taken 
as proof of a fraudulent addition of oil of turpentine. This view can 
now no longer be maintained. pinene having been discovered in a 
large number of pure essential oils. 

The richness in citral is not a criterion of the purity of oil of 
lemon. In the first place, none of the methods proposed for its 
estimation is free from criticism; in the second place, nothing would 
be more simple. in case of need, than to add to the oil of lemon, 
citral extracted from oil of lemon grass, the price of which is low. 

OIL OF LEMON GRASS. 

Obtained by the distillation of Andropogon Citratus D-C. 

Characters—Yellow or yellowish-brown oil. Density at 
15 degs. C. = 0.870 to 0.913. Citral- contents: 60 to 87 
per cent. 

OIL OF MANDARINES. 


Extracted by pressing the fresh rinds of Citrus Madu- 
rensis Loureiro. 

Characters —Density at 15 degs. C. = 0850 to 0.858. 
Polarimetric rotation: + 65 degs. to + 75 degs. 

OIL OF MUSTARD, 

Obtained by the distillation of the seeds of various spe- 
cies among others of Brassica \Wigra L. and Sinapis 
Juncea L 

Characters——Density at 15 degs. C. = 1.016 to 1.030. 
Solubility: 1 part dissolves in 8 parts of 70 per cent. 
alcohol. 

OIL OF NEROLI. 


Obtained by the distillation of the flowers of Citrus 
Bigaradia Risse. 

Characters —Density at 15 degs. C! = 0.870 to o.88o. 
Polarimetric rotation: + 1 deg. to 6 degs. (J = 100 mm.) 
Saponification number: 20 to 52. 

OIL OF SWEET ORANGE (PORTUGAL). 

Obtained by pressing the fresh rinds Gf Citrus Aurantium 
Risso 

Characters —Density at 15 degs. C. = 0.846 to 0.853. 
Polarimetric rotation: + 95 degs. to + 99 degs. at 20 C. 


OILS OF PEPPERMINT. 
1. English Oil. 
Obtained from Mentha Piperita. ; 
Characters—Colorless, yellow or greenish-yellow oil. 
Density at 15 degs. C. = 0.900 to oa.g10. Polarimetric ro- 
tation: — 22 degs. to — 33 degs. (1 = 100 mm.). Total 
menthol, 55 to 66 per cent.; free menthol, 50 to 60 per 
cent.; combined menthol, 5 to 16 per cent. 


2. American Oil. 


Obtained from various species of Mentha. 

Characters.—Colorless, yellow or greenish-yellow oil. 
Density at 15 degs. C. = 0.900 to 0.920. Polarimetric ro- 
tation: — 25 degs. to — 33 _degs. (1 = 100 mm.). Total 
menthol, 50 to 64 per cent.; free menthol, 40 to 55 per 
cent.; combined menthol, 10 ‘to 24 per cent. 

Note.—Several species of mint being cultivated in the United 
States for the manufacture of the essential oil, the considerable 
divergencies of the constants given are easily explained. 


3. French Oil. 
Obtained by the distillation of Mentha Piperita. 
Characters——Colorless, yellow or greenish-yellow oil. 
Density at 15 degs. C. = 910 to 0.926. Polarimetric ro- 
tation: — 6 degs. to — 16 degs. (1 = 100 mm.). Total 
menthol, 45 to 58 per cent.; free menthol, 40 to 52 per 
cent.; combined menthol, 5 to ro per cent. 


4. Japanese dementholized Oil. 
Obtained by the distillation of Mentha Arvensis var. 
Piperascens, and deprived of a portion of its menthol which 
crystallizes spontaneously in the oil. 
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Characters—Density at 15 degs. C. = 0.894 to 0.900. 
Polarimetric rotation: — 25 to — 35 degs. (/ = 100 mm.). 
Total menthol, 45 to 70 per cent.; free menthol, 40 to 65 
per cent.; combined menthol, 3 to 13 per cent. 


OTTO OF ROSE. 


Obtained by the distillation with steam of various spe- 
cies of roses (R. Damascena, R. Centifolia). 

Characters—Density at 20 degs. C. = 0.855 to 0.86s. 
Solidifying point: + 17 degs. to + 23 degs. C. 


OIL OF ROSEMARY. 


Obtained by the distillation of the leaves and flowers of 
Rosmarinus Officinalis L. 

Characters.—Density at 15 degs. C. = 0.900 to 0.920. 
Polarimetric rotation: + 5 degs. to + 15 degs. (1 = 100 
mm.). Solubility: 1 part of oil dissolves in 0.5 part of 
90 per cent alcohol. 


OIL OF RUE. 
Obtained by the distillation of Ruta Graveolens L. 
Characters—Density at 15 degs. C. = 0.833 to 0.850. 


Polarimetric rotation: Slightly dextrorotatory. Solidify- 


ing point: + 7 degs. to + ro degs. C 
OIL OF SANDALWOOD. 


Obtained by the distillation with steam of the wood of 
the yellow sandal tree (Santalum Album L.). 

Characters—Colorless or pale yellow oil, somewhat 
thick. Density at 15 degs. C. = 0.975 to 0.985. Polari- 
metric rotation: — ro degs. to — 20 degs. (1 = 100 mm.). 
Solubility: Completely soluble in 5 parts of 70 per cent. 
alcohol at a temperature of 20 degs. C. Saponification 
number: should not be higher than 25. Santalol-contents: 
Oil of sandalwood should contain a proportion of alco- 
holic principles having the properties of the bodies de- 
scribed under the name of santolols which, calculated on 
the formula CisH»O, should amount to not less than go 
per cent. 

OIL OF SAVINE. 


Obtained by the distillation of the leaves and young 
branches of Juniperus Sabina L. 

Characters—Density at 15 degs. C. = 0.909 to 0.930. 
Polarimetric rotation: + 35 degs. to + 60 degs. (/ = 100 
mm.). Saponification number: 107 to 125. Solubility: 
1 part of oil dissolves in I part of 90 per cent. alcohol. 


OIL OF THYME. 


Obtained by the distillation of the flowering herb of 
Thymus Vuigaris L. 

Characters —Brownish-red oil. Density at 15 degs. C. 
= 0.900 to 0.950. Solubility: 1 part dissolves in 2 parts 
of 80 per cent. alcohol. Phenol-contents: 18 to 65 per cent. 


NATURAL OIL OF WINTERGREEN. 


Obtained by the distillation, after maceration with water 
of Gaultheria Procumbens L. (Ericacee or of Betula 
Lenta. 

Characters—Density at 15 degs. C. = 1.179 to 1.190. 
Polarimetric rotation: Feebly levorotatory (Gaultheria) 
or inactive (Betula). 

Finally two resolutions were submitted for the approval 
of the Section and unanimously adopted. 

One proposed by M. D. Mathurin: 

“The designation of Oil of Sandalwood is only applicable 
to the oil extracted from the Santalum album; it should 
not be employed to indicate the oil of Amyris balsamifera, 
wrongly called in commerce West Indian Sandalwood Oil.” 

The other, proposed by M. A. Schamelhout: 

“It is forbidden to apply the designation of essential 
oil to definite chemical products extracted from essential 
oils or prepared synthetically.” 

The first of these resolutions requires no comment. 
The custom which has arisen of calling the oil of Amyris 
balsamifera by the name of West Indian Sandalwood Oil 
is a very unfortunate one, since it tends to lead to a con- 
fusion between two products essentially different both as 
regards their composition and their therapeutic effects. It 
is to be hoped that commercial circles will drop this cus- 
tom of their own accord, without the possible interven- 
tion of the law at some future date. 





























The resolution proposed by M. Schamelhout, in the name 
of the Belgian pharmacists, is directed against a tendency 
to substitute for the essential oils the chemical constituents 
of the oils demanded, for instance, anethol instead of oil 
of aniseed, eucalyptol instead of oil of eucalyptus. Such 
a substitution is purely arbitrary and is not justified by 
any therapeutic consideration. 

Such has been the work of the second Congress. There 
remains at present a no less important and less delicate 
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ought these characters to be determined? Up to the pres- 
ent, the specialists on these questions have generally come 
to an understanding on the matter. It is none the less 
true that an international agreement is likewise necessary 
on this subject. 

The unification of methods of analysis will therefore form 
the principal objective of the 1910 Congress, when the In- 
ternational Society of the White Cross of Geneva will, for 
the third time, demonstrate its vitality and will continue 








task to fulfill, The definitions proposed comprehend a cer- to pursue its eminently humanitarian and _ elevating 
tain number of analytical characters. By what methods work. 
6 OIL OF SANTAL WOOD 5 
} KY, 
By ERNEST J. PARRY, F.LC., F.C.S. 




















During the past ten years I have met with few essential 
oils which have been so persistently adulterated as this 
valuable medicinal and perfume oil. Its use is, naturally, 
primarily for medicinal purposes, which makes the adulter- 
ation a far more reprehensible practice than if it were 
used only for perfumery. But as a perfume oil santal 
wood oil takes a high place, on account of the fact that 
it possesses so high a fixative value. Santal wood oil 
consists essentially of sesquiterpene alcohols with a small 
amount of sesquiterpenes, and these bodies having very 
high boiling points, are typical of those which fix other 
more volatile odors. Indeed, a judicious use of santal 
wood oil is a very great improvement to certain types 
of odors, the trouble being that the amount of santal 
wood oil used is generally far too much, so that the 
more delicate odor which it is intended to fix, is almost 
entirely covered. 

Fifteen years ago the adulteration of this oil was very 
gross, which was due to the fact that its chemistry was 
but little understood. 
which was relied on was that furnished by Chapoteaut as 
a result of his investigations. He stated that the oil 
consisted essentially of an aldehyde, which was termed 
santalal. But the physical constants which he gave for 
the oil he examined showed that he could not have been 
working on a genuine oil. It was this fact that induced 
the present writer to take the subject up, and after the 
examination of about ten reliable samples, it became pos- 
sible to show that santal wood oil consisted to the extent 
of at least 90 per cent. of a sesquiterpene alcohol, and to 
this body or mixture of bodies the oil owed the whole of 
its value. 

From that time to this the quality of the oil has steadily 
improved, but even to-day the adulterations one meets 
with are disgraceful. 

Fifteen years ago the favorite adulterant was castor oil, 
which had about the same specific gravity as that given 
for santal wood oil in the 1885 edition of the British 
Pharmacopeeia. As no tests were available in the Phar- 
macopeeias at that time but the specific gravity, it was 
natural that the sophisticator should use an oil of this 
type. Cedar wood oil was also a favorite adulterant, 


At that time the only information 


owing to its general similarity as a heavy oil with a 
high specific gravity. As a result of the examination 
above referred to the writer suggested a number of tests 





that would guard against the use of most adulterants. 
These tests embraced the following: Specific gravity, 
optical rotation, acid value, ester value, and ester value 
after acetylation. As a result of more extended work on 
the oil slightly wider limits have been more recently 
suggested by the writer, C. T. Bennett, which are given 
below. In addition to the deliberate adulteration with 
oils such as castor and cedar oils, another practice soon 
which continues to-day. The essential oil of 
amyris balsimefera is a heavy oil containing about 60 
per cent. of a sesquiterpene termed amyrol. At first it 
was believed that this alcohol was identical with santalol, 
and the plant, which had not then been recognized, was 
termed West Indian Santal, and the oil was distilled and 
sold as West Indian santal wood oil. This was quite 
sufficient for unscrupulous dealers to offer this oil as 
foreign santal wood oil, and after it was recognized that 
the oil had nothing in common with santal wood oil, and 
that the plant belonged to quite another species, the old 
name still survived. Ignorant, but possibly honest deal- 
ers clung to the name and still dealt in this oil as though 
it was merely foreign distilled but pure santal wood oil. 
So that a great amount of substitution of the amyris oil 
for the pure santal wood oil took place. This, indeed, 
still goes on, and the use of this oil is one of the com- 
monest adulterations met with today. It is only worth 
about 25 per cent. of the value of the genuine santal 
wood oil. 

The most serious adulterant, however, from the analyst’s 
point of view is that which has recently taken hold on a 
certain section of the less reputable dealers. In certain 
distilleries there is a good deal of santal wood oil used 
for fractional distillation, for the purpose of manufac- 
turing santalol, which on the Continent of Europe is a 
favorite remedy. In this manufacture a _ considerable 
amount of oil remains from which a large portion of the 
santalol has been removed, the so-called santalol residues. 

These residues are really a desantalolised santal wood 
oil, and are now employed for the purpose of adulterating 
the natural oil. A few years ago in order to detect this 
more skilful type of adulteration, the author and Bennett 
undertook an exhaustive examination of a large quantity 
of an oil of known purity, distilled by one of the most 
reputable English distillers. Since that time I have car- 
ried the investigation rather further, and have fraction- 
ally distilled a sample of the oil of English distillation, 
and examine each fraction very fully. 

The oil operated upon amounted to 2,000 cc., and was 
separated in a small vacuum still into 20 fractions of 100 cc. 


arose, 









each. The figures obtained for these fractions establish the 
earlier results obtained, and were as follows: 


Sp. Gravity Optical Refractive 

at 15° rotation. index at 20° 

No. I 0.9685 —20° 45’ 1.5048 
No. 2 0.9702 —18° 30’ 1.5053 
No. 3 0.9725 —17° 1.5055 
No. 4 0.9724 —17° 1.5055 
No. 5 0.9730 —16° 45' 1.5058 
No. 6 0.9733 —16° 1.5058 
No. 7 0.9740 —I15° 30’ 1.5000 
No. 8 0.9740 —I15° 1.5060 
No. 9 0.0744 —I15° 1.5061 
No. 10 0.9752 —16° 1.5065 
No. I! 0.9760 —16° 30 1.5070 
No. 12 0.9769 —17° 1.5070 
No. 13 0.9772 —I17° 25) 1.5072 
No. 14 0.9776 —18° 1.5075 
No. 15 0.9780 —18° 30’ 1.5078 
No. 16 0.9790 —19° 1.507 
No. 17 0.9805 —I9° 25’ 1.5080 
No. 18 0.8815 —I19° 45 1.5080 
No. 19 0.8830 —20° 45’ 1.5083 
No. 20 (residue) 0.8845 too dark for 1.5090 


observation. 


The original oil contained 95.5 per cent. of santalol. I 
do not think it is necessary to fractionate an oil under 
examination nearly so completely as this, but the above 
figures show that when a pure oil is fractionated it is 
impossible to obtain fractions which differ materially 
from the above, as in the earlier work mentioned above, 
where small quantities were separated into ten fractions, 
exactly the same series of figures were obtained. A pure 
East Indian santal wood oil, therefore, should have char- 
acters not materially differing from the above when frac- 
tionated, and should have the following characters in ad- 
dition: Specific gravity at 15° 0.975 to 0.982; optical rota- 
tion not below —16° nor above —20°; refractive index at 
20° 1.505 to 1.508; it should be soluble in 5 volumes of 70 
per cent. alcohol at 20°. Some time ago a series of letters 
and notes appeared by both American and English chem- 
ists of repute, and afterwards by German chemists of 
high standing, on the question of the proper standards for 
this oil. Some American chemists considered that far too 
much stress was laid on the optical rotation, which in 
their opinion might be much lower and was of little use 
as a test. 

There can be no doubt that at times pure santal wood 
oils are to be found which are not normal in their char- 
acters. Some will have a specific gravity as high as 
0.985; some will have an optical rotation of —12°; others 
will be insoluble in 6 or even 7 volumes of 70 per cent. 
alcohol. But these are rare, and in no case have I ever 
found a sample of pure oil which had a lower santalol 
value than 90 per cent., and rarely is one met with less 
than 92 per cent. In most cases these abnormal oils are 
due to the fact that distillation is not carried out as it 
should be, since it is well known that santal wood oil 
comes over in fractions which differ in the same sense 
as the fractions enumerated above. Hence, to obtain a 
normal oil the whole distillate must be bulked. Some- 
times, however, the abnormalities of an oil are to be 
traced to the somewhat abnormal character of the wood. 
But as I mentioned above, these oils are not very fre- 
quently met with, and surely it is better to ask the 
distiller to take the small amount of trouble of reserving 
such abnormal oils so that they may be bulked with a 
larger amount of quite normal oils, so that the whole bulk- 
ing may be normal, than risk the alternative, which is that 
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very wide standards must be adopted so as to include 
every sample of pure oil, with the result that in practice 
the dishonest dealer will be tempted to adulterate a pure 
normal oil down to the standards of the abnormal oil. 
Personally I have always been against the adoption of 
so low a standard as go per cent. of santalol, as from the 
examination of many hundreds of authentic samples I am 
convinced that pure samples with less than 92-93 per cent 
of santalol (that is, both free and combined), are but 
rarely met with, and samples with 95.96 per cent. are very 
common. 

In conclusion I may call attention to the characters of 
two samples of so-called santal wood oil which have been 
distilled from some plant of the natural order Santalacee, 
but certainly not from Santalum album. They are prob- 
ably identical with the oil examined by Messrs. Schimmel 
& Co., and believed by them to have been distilled from 
the wood of Osyris tenuifolia and called East African 
santal wood oil. The two samples examined by myself 
had the following characters: 


Ist 2nd 
Specific gravity at 15°........00 0.9506 0.9488 
Optical TOtGGOO i. cccccecceccs —45° —46° 
Refractive index at 20°.......... 1.5116 1.5520 
THUMRRENG “WORE Ace wdseccscwe ska 35.8% 40.2% 


The samples were too small to admit of separate frac- 
tionation, so the two were bulked and fractioned. I 
found that the earlier fractions contained the larger por- 
tion of the alcoholic constituents of the oil, the first 20 
per cent. giving a “santalol value” of 63 per cent. The 
last fractions appeared to be almost entirely composed of 
sesquiterpenes. The specific gravity of the last 20 per 
cent. was 0.982, and it was quite insoluble in 70 or 80 per 
cent. alcohol. Its refractive index was 1.5228 at 20°, and 
it showed practically no santalol value at all. No crystal- 
line compounds, however, could be obtained from it. 


PUBLICATION RECEIVED. 

Perfumery and Essentiai Oil Record, Vol. 1., No. 1., 
London, England.—This is the initial issue of a monthly 
journal devoted to essential oils and perfumery products. 
It is published by G. Street & Co., for the proprietors, the 
latter being presumably Messrs. Wright, Layman & 
Umney, Ltd., London, manufacturers and dealers in es- 
sential oils, perfumes, etc., as Mr. J. C. Umney is the 
editor. Mr. Umney has devoted nearly 20 years to the 
study of essential oils, more especially as connected with 
pharmacy, and is therefore well qualified for his venture. 
The paper is the second one in the whole world to be 
devoted to the entire essential oil industry, the first in the 
field having been Tur AMERICAN PERFUMFR AND Es- 
SENTIAL Ort Review. Recognizing this fact Mr. Umney 
writes us saying: “It is, as you will see at a glance, much 
on the lines of your own publication, and I desire to 
express my thanks to you for really originating in my 
mind the idea that such a publication might meet with a 
response in this country, as I believe yours does in your 
own, and many other parts of the world.” 

We trust that the editor of the Perfumery and Essential 
Oil Record will be encouraged by those to whom he has 
addressed his appeal in the first issue, and if that issue 
itself is a criterion we should say “Well begun is half 
done,” for the text and advertising pages show the skill of 
a practised hand. 
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THE WOULD-BE PERFUMER 
By W. G. Uncerer, New York. 

Read at the January Meeting, Amer. Phar. Assn.,. Phila. Branch. 

Almost every other man seems to want to become a 
perfumer nowadays. The “woods are full” of the amateurs 
who, having read some formulz, and seen the advertise- 
ment of a purveyor of raw materials, deem themselves 
ready to send out to the yearning world some more kinds 
of perfumery. It looks so easy. Only a dram of this, 
an ounce of that, a pint of the other, and here is a per- 
fume that costs a few cents to make and may be sold for a 
dollar. This is the dream of the amateur—but the awak- 
ening comes. 

Very soon he is surprised to note that the money is run- 
ning low in the bank, that the stock is accumulating, for no 
one will buy his goods, and he himself begins to doubt 
whether he was ever adapted to the business. 

The fact is that there are at least three elements neces- 
sary to the manufacture of salable perfumery—high grade 
materials, perfected formulae, and, most of all, expert 
manipulation. Many a deluded individual has paid a high 
price for some “exclusive and secret” formula or book on 
the subject, expended a large sum for raw materials, and 
then found himself seated before a mass of product which 
the most flattering friend could not call perfumery. The 
manipulation of the materials is really the most important 
element in compounding a perfume, and the manufacture 
of perfumery is a process of extreme delicacy. Perfumery 
making is not merely a science, which can be taught in a 
day or learned from books, but an art which requires some- 
thing more than exact knowledge. It is beyond dispute 
that the greatest perfumes the world has ever known are 
the French, and there the pursuit of this profession (for 
it is more than a trade in France) has been handed down 
from father to son for generations, so that there is not 
only an inheritance of formulae, but a far more important 
inheritance of artistic ability, taste and heightened sense 
for odor. It is this combination which makes for supreme 
success in the field of perfumery manufacturing, and it 
would be well for every would-be perfumer to consider the 
enormous risk of undertaking so special a business. If 
any ordinary business man with limited capital were to 
come to us and ask our advice about going into the per- 
fumery business, we would answer him with the famous 
advice of Punch, “Don’t!” 

Dealers certainly do not wish to sell raw materials to 
any amateur perfumer, for they are certain that, notwith- 
standing the irreproachable character of the materials, they 
would hear endless complaints as to the goods, when the 
fault would lie entirely with the ignorant manipulator. 

If a man is desperately determined to go into the per- 
fumery business, notwithstanding all that has been urged, 
let him employ an expert perfumer 
means easy to secure. 





and this is by no 
Let him see that he has a very fat 
bank account, for it will cost him more than twice what 
he expects before he is well started—and then let him stop 
and consider once more. 

It would be far better for the amateur perfumer to buy 
concentrated compounds from those who at least know 
something about the business than to waste his time and 
money on experimenting in which all the chances are 
against his success. Of course, he will not secure any very 
original effects from these compounds, or produce any very 
remarkable perfumes, but at least he will not have thrown 
his money out of the window. 
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Of course, there is much more than mere manufacture 
to a successful perfumery business. We have heard some- 
where that the selling end is not a negligible element in at- 
taining success, and that special ability is required for 
placing perfumes, especially if they are not well known 
or well advertised, but though the amateur “rush in where 
angels fear to tread,” he can not say that we have not tried 
to save him from the results of his folly. 

Nor should the would-be perfumer forget the enor- 
mous competition which he faces in the perfumery trade. 
There are manufacturers already supplying every kind of 
demand, from the finest extracts in elaborate boxes to the 
cheapest and poorest scented toilet waters that will bear 
a perfume label. What reason is there for him to expect 
patronage? Has he anything better to offer? Can he 
sell any more cheaply? Can he make his goods any better 
than known products with years of advertising behind 
them? In fine, what encouragement is there for the 
would-be perfumer to risk an enormous amount of money 
in a business which must take years to build up, if it is 
ever successful, against competition that is worse than 
killing? Is it not better for the amateur to try almost any 
other business in the world? 





TREASURY DECISION. 
(T. D. 30261.) 
REFINED COCOANUT OIL. 


Decision of United States circuit court of appeals for 
second circuit, suit 4168, Fuerst v. United States (T. D. 
30190), involving classification of refined cocoanut oil, 
acquiesced in. 

TREASURY DEPARTMENT, Jan. 15, IQIO. 

Sir: The Department is in receipt of a letter from the 
Deputy Assistant Attorney-General, in which he states 
that suit 4168, Fuerst Bros. & Co., v. United States (T. D. 
30190), was recently decided by the United States circuit 
court of appeals for the second circuit adversely to the 
Government. 

The merchandise in suit, consisting of refined cocoanut 
oil, was assessed with duty under paragraph 282 of the 
tariff act of 1897 at the rate of 34% cents per pound, which 
paragraph provided that rate of duty upon cocoa butter 
or cocoa butterine, and the court sustained the contention 
of the importers that the merchandise was” free of duty 
under paragraph 626 of the said act as cocoanut oil. 

The Attorney-General advises the 
further 


Department that no 
directed in and 
you are hereby authorized to take the steps 
looking to the refund of the duties collected in excess 
upon the merchandise the subject of the suit. 


proceedings will be this case, 


necessary 


Respectfully, James F. Curtis, 


(61425. ) Assistant Secretary. 


CoLLector or Customs, New York. 





A large soap factory at Valparaiso has a monthly output 
valued at from $7,000 to $12,000. Another company, whose 
head office is at Santaigo, with branches at Concepcion, 
Coronel and Lantaro, averages an output valued at $14,0co 
per month. A high protective tariff renders foreign com- 


petition very difficult for ordinary soaps, but the general 
trade, covering face powders, perfumery and finer grades 
of soap, is worth about $700,000 to the countries interested 
France, Germany, Great Britain and the United States are 
the chief factors. 
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Due to a disagreement between William Cooper Procter, 
the Cincinnati soap manufacturer, and the trustees of 
Princeton (N. J.) University, the former has withdrawn 
his offer to contribute $500,000 for a graduate school. 





Procter & Gamble, of Cincinnati, have purchased a site 
in Charlotte, N. C., where they will build a cotton oil 
refinery to cost initially about $150,000. Subsequent en- 
largement, already planned, will bring the investment up 


to $500,000. 


Mr. Alois von Isakovics, 
proprietor of the Synfleur 
Scientific Laboratories, 
Monticello, N. Y., makers 
of perfume and flavoring 
materials, lectured at the 
College of Pharmacy of 
Columbia University, New 
York, on the oth inst. Mr. 
Isakovics’ lecture had to do 
with the synthesis of arti- 
ficial products. The clear 
charts and interesting ex- 
periments contributed much 
to the value of the lecture. 





ALOIS VON ISAKOVICS. 


The soap factory that was incorporated recently at 
Eagle Grove, Iowa, has started up. 





An accident in the boiler room of the Fairchild & 
Shelton Soap Works in Bridgeport, Conn., was responsible 
for the killing of August Kuehn, a fireman. 





The Lake Superior Soap Co., Houghton, Mich., is now 
fully a thing of the past. The building which it occupied 
until the fading out of the business about four years ago 
has been torn down and will be replaced by a warehouse. 


An involuntary petition in bankruptcy has been filed 
against the Standard Soap Works, Boston, Mass., at the 
instance of creditors, with claims amounting to $684. 





Oscar Gross, former sales agent for the Central Soap 
Manufacturing Co., Cleveland, O., has been extradited 
from Des Moines, Iowa. He is accused of having padded 
his accounts and stealing $324.50. 





W. & H. Walker, soap makers in Pittsburg, have. sus- 
tained considerable loss due to an explosion, followed by 
fire. Two men were seriously injured. 





Heine & Co., New York, have transferred their head- 
quarters to 7 Platt street, a 5-story building, where they 
will have commodious office, ample stockrooms and a con- 
venient shipping floor. This move has been made neces- 
sary by a marked increase in the company’s business. 





The Maude Odell Co. has been incorporated in Jersey 
City, N. J., for $10,000, to make toilet preparations. The 
incorporators are E. B. Skinner, Samuel Tauber and John 
R. Turner. 

The Wayne Soap Co., Detroit, Mich., has increased its 
capital from $5,000 to $25,000. 


The Domestic Soap Co., Borough of Queens, New York 
City, has been incorporated for $50,000. The directors are 
Henry F. Ecks, New York City; Henry Unger, Flushing, 
and Wilfred E. Jones, Brooklyn. 





We are in receipt of George Lueders & Co.’s wholesale 
price list for February. The market reports are a special 
feature, giving information from centers of production as 
influenced by and influencing the selling market here. 





Mr. Hans Steche, of Heine & Co., Leipzig, Germany, is 
in Grasse, France, for the purpose of making large purchases 
of flowers to be treated at the Grasse factory of Heine & 
Co. This will prevent him from making a visit to this 
country next month, a trip that he planned some time 
ago. 

Mr. H. A. Metz, of Heine & Co., New York, former con- 
troller of this city, has been appointed an Honorary Com- 
missioner to the American Exposition to be held in Berlin 
from May to July, 1910 





The cut that illustrates this note shows the substantial 
steel-concrete building in which the “workshop” of the 
Metal Package Co., 32 Main street, Brooklyn, N. Y., is 
housed. This “shop,” 
as it is modestly 
termed by the com- 
pany, is a_ rather 
roomy affair, equip- 
ped with the latest 
types of can forming 
and _lithographing 
machinery. An in- 
spection impresses 
one with a feeling 
of comfort and 
cleanliness seldom 
experienced in such 
an establishment; 
and thus one of the 
greatest desiderata 
in can making—the 
production of im- 
maculate and odorless containers—is insured. “Empeco” 
is acquiring a familiar sound among users of lithographed 
tin boxes, and the advertising campaign on which the 
M. P. Co. has embarked should serve to spread theif 
gospel to the hea— trade. 
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M. Domenach, of Jeancard Fils & Co., Cannes, France, 
writes that he is on a special trip to Italy studying the 
situation in Messina oils for Ungerer & Co., New York. 


There is no more convenient and more satisfactory ad- 
hesive than the Condensed Paste Powder made by the 
Arabol Mfg. Co., 100 William street, New York. Some 
boiling water or steam makes it ready for use in a minute. 
It does its job well, does not spoil the looks of the paper, 
is cheaper than common flour paste, reaches farther, takes 
less room to keep it in stock, and does not freeze in cold 
weather. 


Innis, Speiden & Co. wish to advise that owing to the 
growth of their business they have been obliged to move 
into larger and more convenient quarters, at 220 Congress 
street, Boston, where they aim to carry a complete stock 
of chemicals, dyestuffs, waxes, essential oils, etc. The 
DeBruenn Wax & Chemical Co., formerly of 239 Broad- 
way, New York, are now associated with them, and they 
are therefore in a position to quote on gums, waxes, etc. 


Harry L. Notter, of Chicago, one of our new advertisers, 
is offering concentrates for perfumes and toilet prepara 
tions. He also specializes in fruit oils. 


The De Meridor Co., New York, (works at Scranton, 
Pa.), have sent us a handsome booklet devoted to Créme 
de Meridor. The growth of this concern has been very 
rapid under the management of its founder, Mr. W. H. 
Roystone. The booklet, from the press of the Ketterlinus 
Lithographic Mfg. Co., Philadelphia, is a piece of un- 
usually good printing. 


Mr. F. S. Hyatt, of the Brass Goods Mfg. Co., Brooklyn, 
N. Y., has just returned from a shooting trip to North 
Carolina. His winter vacation must have come as a wel- 
come rest from business cares, as 
the company’s expansion would 
seem to indicate that things are go- 
ing along in rather a prosperous 
fashion. Another floor, of 10,000 
square feet, has been added to the 
already large factory. The Brass 
Goods Mfg. Co. specializes in sheet metal goods, giving 
particular attention to tops for talcum, tooth powder and 
sachet containers, etc. One of the latest creations is No. 
83, illustrated herewith. 





The Eddy & Eddy Mfg. Co., St. Louis, Mo., has in- 
creased its capital stock from $150,000 to $200,000. The 
additional $50,000 worth of stock was purchased by em- 
ployees of the concern, most of whom had been with the 
company for a great many years. 





The Paper Canister Mfg. Co., Philadelphia, Pa, have 
sent us a circular on mailing tubes. Their specialty is paper 
cans for powders, spices, etc. 
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Chesapeake Glass Co., Baltimore, Md., specialize in 
homeopathic vials, suitable for sampling perfumes, and 
for sachet powder. The vials are made in three styles— 
patent lip, screw cap, and shell. 


Mr. James M. Bush, of W. J. Bush & Co., Ltd., London, 
sailed for home on the Baltic, Feb. 19. He is quite well 
satisfied with the business of the American branch and is 
well pleased with prospects for 1910. 


Mr. A. G. Spilker has 
been appointed Pacific coast 
representative by Ungerer 
& Co., New York. Mr. 
Spilker is familiar with 
perfume materials through 
ten years experience in the 
perfume industry, as sales- 
man and sales manager for 
large houses. 

Mr. George Kaiser, of 
Kluge & Poritzsch, Leip- 
zig, Germany, sailed for 
home on the Amerika, Feb. 
12. He has been traveling 
through Mexico and Cuba, 
and will return here in September, to cover this country 
and Canada. The firm manufacturers essential oils and 
some synthetics, and intends to develop the latter branch 
of its business to the full. The American representatives 
are Stanley Jordan & Co., who are agents also for Eugiere 
& Laffitte, Grasse, France. 





A. G. SPILKER. 





Mr. Charles E. C. Roberts, of the Metal Package Co., 
Brooklyn, N. Y., was operated on for appendicitis on the 4th 
inst. at the Long Island College Hospital. We are glad to 
report that he is making a rapid recovery. 





Notice of first meeting of creditors—In the District 
Court of the United States for the Eastern District of 
Michigan, Southern Division. In the matter of the petition 
of The White Star Line et al. to have Edwin H. Lee Com- 
pany adjudicated bankrupt. In Bankruptcy, No. 1812. To 
the creditors of Edwin H. Lee Company, of Detroit, in the 
County of Wayne, and district aforesaid, bankrupt. Notice 
is hereby given that on the 26th day of January, A. D., 1910, 
the said Edwin H. Lee Company was duly adjudicated 
bankrupt; and that the first meeting of its creditors will be 
held at Room 407, 58 Lafayette Avenue, in Detroit, Michi- 
gan, on the twenty-third day of February, A. D. 1910, at 
2:00 o’clock in the afternoon, at which time the said credi- 
tors may attend, prove their claims, appoint a trustee, ex- 
amine the bankrupt, determine in what manner and at what 
time the property of the bankrupt’s estate shall be sold, 
and transact such other business as may properly come 
before said meeting. 

Dated at Detroit, Michigan, February 11th, A. D. 1910. 


Hartow P. Davocx, 
Referee in Bankruptcy. 
Bowen, Douctas & EAMAN,. 
Attorneys for Petitioning Creditors. 
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The editorial columns of THe AMERICAN PERFUMER 
aim to reflect and represent the best sentiment of the 
perfumery trade and to give to every man his due, and in 
pursuit of this endeavor, it is our pleasure to pay our re- 
spects to Richard Hudnut, one of the most widely dis- 
cussed manufacturers in our line. It happens only too 
frequently that American commercial success is attained 
at the sacrifice of those ideals so dear to some of our 
kinsmen of the old world, the realization of which gives 
to their products that artistic touch and exquisite finish 
which we recognize and admire. It cannot be denied that 
the reputation enjoyed by the Parisian perfumers is largely 
due to the establishment of high standards, which it has 
been their pride and pleasure to follow without too much 








regard to cost. Not finding these standards to any great 
extent in vogue in our own country, and desiring to realize 
his ideals and to prove to the world that, in perfumes as 
well as in other lines of manufacture, America can lead 
—Richard Hudnut long since embarked on that career of 
competition with the foreigner which has resulted so suc 
cessfully to him, and has done much to place American 
perfumery in the very front rank of the world’s favor. 
This has not been accomplished without serious difficulty 
and above all by a conscientious adherence to lofty ideals, 
coupled with the exercise of unusual skill as a perfumer and 
an unerring artistic sense. The individuality which marks 
everything bearing the name of Richard Hudnut, is shown 
in the exterior of the beautiful building at 115 E. 29th 
street, New York City, the impression being strengthened 
upon entering the executive offices, the Pompeiian private 
office and the exquisitely decorated and appointed latticed 
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salesroom. Here the manufactured products of the firm 
are displayed in superb show cases, and everywhere qual- 
ity is the dominant note—the supreme governing principle. 
The Richard Hudnut -price-protection plan is a concep- 
tion by which dealers secure profit insurance and it has 
largely assisted in earning for Richard Hwudnut the 
favorable reputation he enjoys. Visitors, including of 
course fellow manufacturers, are always given a hearty 
welcome. 





Ungerer & Co. have changed the appearance and general 
arrangement of their price list by a new cover and the 
inclusion of a bulletin devoted to scientific articles, crop 
reports, etc. 





OBITUARY. 


Mrs. Henrietta L. Royce, widow of Amber Royce, found- 
er of the Abner Royce Company, Cleveland, O., died Tues- 
day evening Feb. 15th, at her residence, No. 29 Cadwell 
avenue, Mayfield Heights. Mrs. Royce was a life-long 
resident of Cleveland. She married Mr. Royce in 1864 
and he died in 1903. 

Mrs. Royce had been ill for four months. One son, 
W. D. Royce, and one daughter, Mrs. W. H. Hyde, both 
of Cleveland, survive her. 


Mr. Henry Dixon, managing director, Messrs. Richard 
Dixon & Co., Ltd., manufacturing chemists and soap man- 
ufacturers, Canal street, Rochdale, England, died on Jan. 
27, aged fifty-two. He was the third son of Mr. Richard 
Dixon, founder of the firm, and had been managing director 
for thirty years. 


M. Jean-Antoine Anthion, a manufacturer of olive oil 
in Grasse, died recently at the age of 8o years. 


M. Jacques Moréna, of A. Ferrand & Co., Grasse, died 
last month, at the age of 51 years. 


James McConnell,, many years engineer for the Granite 
City Soap Works, died at his home, Newburgh, N. Y., 
recently. 

Herman Augustine Marshall, a soap manufacturer of 
Clinton, Mass., died there recently. 
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PURE FOOD AND DRUG NOTES. 


In this section will be found all matters of interest con- 
tained in Fezperat and Srate official reports, newspaper 
items, etc., relating to perfumes, flavoring extracts, etc. 














STATE. 


Kansas.—Bulletin of the State Board of Health, Jan., 
IgIO: 

“Twilight Zone, 2 ozs. lemon artificially colored. 
hol 25 per cent. This extract is made from pure lemon 
oil.” Manufacturer, Twilight Zone Chemical Company, 
Lincoln, Neb. Oil of lemon, 0.15 per cent. Coal-tar color 
present. Scarcely any flavor of lemon. Illegal. 


“Standard Extract of Vanilla.” Manufacturer, Malacca 
Mills, Kansas City. Coumarin present in very large quan- 
tities. Winton lead number, 0.28. This extract is grossly 
adulterated and misbranded. Illegal. 

No. 7633. Label, “This flavor is composed of Pineapple 
Oil, grain spirits, artificially colored.” This is a sample 
of old goods, having been purchased about June 15, 1900, 
and names are withheld at present. Misbranded, in that 
it is labeled so as to deceive the purchaser and lead him 
to think it is made from pineapple oil, the product of the 
fruit, whereas there is no pineapple oil derivable from 
the fruit, but only a chemically produced, artificial, so- 
called pineapple oil, which is bought and sold as artificial. 
Such flavors are imitation flavors, and in this case are re- 
quired by law to be labeled “Imitation Pineapple Flavor.” 
Illegal. 

No. 7634. Label, “Banana Flavor. 
posed of banana oil, grain spirits, artificial color.” This 
is a sample of old goods, having been purchased about 
June 15, 1909, and names are withheld at present. Mis- 
branded, in that it is labeled so as to deceive the pur- 
chaser and lead him to think it is made from banana oil 
derived from the fruit, whereas there is no banana oil 
derivable from the fruit, but only a chemically produced, 
artificial so-called banana oil, which is bought and sold 
as artificial. Such flavors are imitated flavors, and in this 
case are required by law to be labeled “Imitation Banana 


Alco- 


This flavor is com- 


Flavor.” Illegal. 

No. 7595. Label, “Optimo, one-half standard strength 
flavor of Blackberry. This is absolutely pure flavor pre- 
pared from natural oils derived from fruit or berry.” 
This is a sample of old goods, purchased about Aug. 31, 
1908. This sample is misbranded in two ways. In the 


first place it gives a false impression by claiming to be one- 
half standard strength, while there is no standard strength 
for this kind of product. In the second place, it is mis- 
branded because it claims to be made from natural oils de- 
rived from fruit or berry, while there is no oil obtainable 
from the blackberry. This product is an imitation flavor, 
and should be so labeled. It is composed of artificial ethers 
and weak alcohol. Illegal. 

Wyominc.—Bulletin of Information No. 9, Jan. 8, roto. 
—The following is a report of a meeting of Western Food 
Commissioners held last November. 


MEETING OF TEMPORARY ORGANIZATION OF FOOD OFFICIALS OF 
WESTERN STATES. 


A meeting was = Nov. 27, 1909, at 10 o‘clock in 
the office of the Utah Dairy and Food Commissioner for 
the purpose of forming a temporary organization. The 
following food officials were present: 

Willard Hansen, Dairy and Food Commissioner of Utah; 
James H. Wallis, Dairy and Food Commissioner of Idaho; 
Dr. George B. Hyde, president State Board of Health of 
Idaho; E. W. Burke, Dairy, Food and Oil Commissioner 
of Wyoming; Herman Harms, State Chemist of Utah; 
C. D. Mason, State Chemist of Idaho; Henry G. Knight, 
State Chemist of Wvoming. 

Mr. James H. Wallis, Food and Dairy Commissioner 
of Idaho. was elected temporary chairman. Henry G. 
Knight, State Chemist of Wyoming, was elected secretary- 
treasurer. 

The name “Temporary 
the Western States” 


Association of Food Officials of 
was adopted. 
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A committee of three was appointed by the chair to look 
up the laws of the various western States, to study their 
similarity and difference, and to make a report at the next 
meeting. The following committee was appointed: E. W. 
Burke, Dairy, Food and Oil Commissioner of Wyoming; 
Willard Hansen, Food and Dairy Commissioner of Utah; 
Dr. George E. Hyde, president of the State Board of 
Health of Utah. 

James H. Wallis, Dairy and Food Commissioner of 
Idaho, and Henry G. Knight, State Chemist of Wyoming, 
were put on a committee to formulate resolutions. 

Dr. Hyde moved that the Chemists of Idaho, Utah and 
Wyoming be made a Referee Board, to whom any ques- 
tions may be submitted by the Food Commissioners. This 
motion was carried. Mr. Herman Harms was made chair- 
man of the Referee Board. 

The following resolutions were adopted: 

WHEREAS, It being the sentiment of the members of the 
Temporary Association that a greater good is accomplished 
by working in harmony; and 

Wuaereas, It is fully realized that it is difficult for manu- 
facturers to carry on business in the various States where 
the laws are not uniform; and 

WHenreas, It is the desire of the members of the associa- 
tion to help and protect manufacturers ; 

Therefore, Be it Resolved, That this association make 
it a special object to work towards the uniformity of laws 
in the various States; and 

Be it further Resolz ed, That the object of this associ- 
ation shall be to bring our State laws as near as possible 
into uniformity with the national laws. 

Resolved, That we appreciate to the fullest extent the 
cordial treatment and royal reception we have received 
from the manufacturers and jobbers of Utah, and assure 
them that they have no better friends in their honest efforts 
to comply with the law than those of us who have been 
called to enforce its provision. 

Resolved, further, That we extend to the representa- 
tives of the Utah Pure Food Bureau, Commissioner Wil- 
lard Hansen and Chemist Herman Harms, our apprecia- 
tion for their untiring efforts to make our gathering such 
a success, and congratulate them upon the effective work 
they have accomplished in their pure food campaign. 

Resolved, in conclusion, That we shall carry with us 
warm remembrances of the special efforts made by those 
princes of men, J. G. McDonald and C. W. Mount, to 
make our stay in the capital of Utah pleasant in every 
particular. 

James H. WALLIs, 
Food Commissioner, 

Henry G. KNIGHT, 
State Chemist, 


It was agreed that Boise, Ida., should be the next place 
of meeting. The time was left open, the matter to be 
taken up by correspondence by Mr. James H. Wallis and 
Henry G. Knight, to suit the convenience of the various 
commissioners and other State officials concerned, but 
the meeting is to be held some time during the coming 
spring. 


Idaho. 


Wyoming. 


Henry G. KNIGHT, 
Secretary-Treasurer. 


(Signed) 


New Hampsuire.—Bulletin of the State Board of 
Health. Violations as follows: 
No. 4924.—Pure Concentrated Extract Lemon; manu- 


facturer, J. R. Marchand, Berlin Mills—Lemon oil 6.0 per 


cent. Sample not “concentrated.” 

No. 4927.—“Our” Extract Orange; manufacturer, Port- 
land Flavoring Co., Portland, Me.—Orange oil 0.41 per 
cent. Much below standard and highly colored. Adulterated. 


No. 4922.—Pure Concentrated Extract Vanilla; manu- 
facturer, J. B. Marchand, Berlin Mills.—Adulterated with 
coumarin and artificial color. Misbranded. 

No. 4931.—Extract Wintergreen; manufacturers, 
toga Extract and Chemical Co., Saratoga Springs, N. 
Oil wintergreen 0.7 per cent. Below standard and arti- 
ficially colored. 

No. 4918.—Finest Quality Extract Nutmeg; 
turers, M. A. Jewell & Co., Portland, Me. 
per cent. Much below standard. 


Sass- 


manu fac- 
Oil nutmeg 0.5 
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No. 4919.—“Our” Extract Raspberry; manufacturers, 
Portland Flavoring Co., Portland, Me—Misbranded. 

No. 4920.—“Our” Extract Banana; manufacturers Port- 
land Flavoring Co., Portland, Me.—Misbranded. 

No. 4917.—Concentrated Extract Banana; manufacturers, 
E. Hartshorn & Sons, Boston.—Misbranded (old stock). 

No. 4730.—Solar Brand Essence of Peppermint. Put up 
for C. A. Weston Company, Portland, Me. Bears a 
formula claiming: “Oil peppermint 3 m. 50 per cent., 
alcohol, 1 oz.” ‘This is an example of a type of “essence” 
put up by a well-known Portland extract manufacturer. 
These preparations are not handled by druggists, and the 
formula, not being intelligible to either dealer or con- 
sumer, is not proper notice that the article is less than 
one fifteenth of standard strength. Notwithstanding this, 
the price is identical with that usually charged for the 
latter. Whether or not the allegation is true that the 
principal use of these preparations is as a beverage, the 
fact remains that their composition is such as to fit them 
for this purpose, and for very little else 

Hay’s Hair Health. Philo Hay Specialty Co., Newark, 
N. J. In a previous issue of the Bulletin (April, 1907) 
this preparation was found to contain lead acetate and sul- 
phur and was reported as misbranded. A recent examina- 
tion shows substantially the same composition, but the 
false statements as to its character and what this prepara- 
tion will accomplish no longer appear upon the label. 
However, the proprietors have no scruples over continuing 
their misrepresentations in their advertising, a recent 
advertisement representing that “It is not a dye. It con- 
tains no chemicals—no dye substances. It doesn’t color 
hair, but restores it. It brings back the exact color and 
luxuriant beauty of youth—puts it back in the precise 
condition it was in before it began to turn gray or to fade.” 
Until such time as the law requiring truthfulness in label- 
ing shall be extended to include advertising, there will be 
no legal means of preventing resort to this method of 
deluding the public. 


FEDERAL. 
Misbranding of Vanilla Extract. 


In accordance with the provisions of section 4 of the 
Food and Drugs Act of June 30, 1906, and of regulation 
6 of the rules and regulations for the enforcement of the 
act, notice is given that on the 24th day of April, 19009, in 
the district court of the United States for the district of 
Maryland, in a prosecution by the United States against 
McCormick & Co., of Baltimore, Md., a body corporate, 
for violation of section 2 of the aforesaid act, in shipping 
and delivering for shipment from Maryland to Virginia a 
misbranded vanilla extract, said McCormick & Co. entered 
; plea of guilty and the court imposed upon it a fine of 
20. 

The facts in the case were as follows: 

On April 15, 1908, an inspector of the Department of 
Agriculture purchased from A. Brinkley & Co., Norfolk, 
Va., a sample (I. S. No. 1793-a) of an article of food 
labeled “Silver Medal Concentrated Flavoring Vanilla 
Compound. Vanilla Bean, .33 per cent.; Vanillin, .45 per 
cent.; Coumarin, .12 per cent.; Alcohol, 30. per cent.; 
Syrup, 70. per cent.; Color, Q. S. Silver Medal Extract 
Co. Guaranteed under Food and Drugs Act, June 30, 
1906. Guaranty No. 1417.” The sample was analyzed in 
the Bureau of Chemistry of the United States Department 
of Agriculture and the following results obtained and 
stated : 


Alcohol by volume (per cent) 
Methyl! alcohol None. 
Vanillin (per cent) 
Coumarin (per cent) 
Total solids (per cent) 
Coloring matter 


Caramel. 


Precipitate with lead acetate. 

Vanilla extract, or flavor, as recognized by reliable 
manufacturers and dealers, is the flavoring extract pre- 
pared from the vanilla bean, and contains the soluble 
matters from not less than 10 grams of the vanilla bean to 
each too cc. The analysis of the aforesaid sample disclosed 
practically the total absence of extract of the vanilla bean. 


It was misbranded within the meaning of section 8 of the 
act in that it was labeled “Silver Medal Concentrated 
Flavoring Vanilla Compound” and bore a statement that 
it was made from the vanilla bean, which said statements 
were false, misleading and deceptive, because it was not 
vanilla flavoring and did not contain extract of the vanilla 
bean. 

It appearing from the aforesaid analysis that the article 
was misbranded, the Secretary of Agriculture gave notice 
to A. Brinkley & Co., the dealers from whom the sample 
was purchased, and also to McCormick & Co., the manu- 
facturer and shipper, and gave them an opportunity to be 
heard. McCormack & Co., being the party solely respon- 
sible for the misbranding of the article and failing to 
show any fault or error in the result of the aforesaid 
analysis, and it being determined that the article was mis- 
branded, on April 5, 1900, the said Secretary reported the 
facts and evidence (F. & D. No. 536) to the Attorney- 
General, by whom they were referred to the United States 
attorney for the district of Maryland, who filed an in- 
formation against the said McCormick & Co., with the 
result hereinbefore stated. James WILSON, 

Secretary of Agriculture. 

Washington, D. C., January 10, 1910. 


Aduteration and Misbranding of Lemon Extract. 


In accordance with the provisions of section 4 of the 
Food and Drugs Act of June 30, 1906, and of regulation 
6 of the rules and regulations for the enforcement of the 
act, notice is given that on the 26th day of April, 1909, in 
the district court of the United States for the western 
district of Missouri, in a prosecution by the United States 
against the Paddock Coffee and Spice Company, a cor- 
poration of Kansas City, Mo., for violation of section 2 
of the aforesaid act in shipping and delivering for ship- 
ment from Missouri to Kansas an adulterated and mis- 
branded lemon extract, said Paddock Coffee and Spice 
Company entered a plea of guilty and the court imposed 
upon it a fine of $25. 

The facts in the case were as follows: 

On August 5, 1907, an inspector of the Department of 
Agriculture purchased from Henry Kulka, Kansas City, 
Kans., a sample (I. S. No. 1439) of a food préduct labeled 
“Paddock’s Standard Lemon Flavor. Made from Oil of 
Lemon, Alcohol, and Water. Paddock Coffee & Spice Co., 
Kansas City, Mo.” The sample was analyzed in the 
Bureau of Chemistry of the United States Department of 
Agriculture and the following results obtained and stated: 


Lemon oil 
Anilin dye 
Turmeric 
Citral 


Lemon extract, or flavor, as recognized by reliable 
manufacturers and dealers, is an extract prepared from 
oil of lemon or from lemon peel or both, and contains not 
less than 5 per cent. by volume of oil of lemon. The 
analysis of the aforesaid sample disclosed practically the 
total absence of oil of lemon; hence the article was 
adulterated within the meaning of section 7 of the act 
in that a mixture of substances lacking the essential in- 
gredient had been substituted wholly for lemon flavor, 
which it purported to be, and was misbranded within the 
meaning of section 8 of the act in that it was labeled 
“Standard Lemon Flavor. Made from oil of lemon,” 
which statements were false, misleading and deceptive, be- 
cause it was not a standard flavor and contained no oil 
of lemon. 

It appearing from the aforesaid analysis that the article 
was adulterated and misbranded, the Secretary of Agricul- 
ture gave notice to Henry Kulka, the dealer from whom 
the sample was purchased, who in turn notified the Pad- 
dock Coffee and Spice Company, the manufacturer and 
shipper. On November 26, 1907, an opportunity to be 
heard was afforded said Paddock Coffee and Spice Com- 
pany, and said company being the party solely responsible 
for the adulteration and misbranding of the article, and 
failing to show any fault or error in the result of the 
aforesaid analysis, and it being determined that the article 
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was adulterated and misbranded, on June 17, 1908, the 
said Secretary reported the facts and evidence (F. & D. 
No. 113) to the Attorney-General, by whom they were 
referred to the United States attorney for the western 
district of Missouri, who filed an information against the 
said Paddock Coffee and Spice Company, with the result 
hereinbefore stated. JAMES WILSson, 
Secretary of Agriculture. 


Washington, D. C., January 10, 1910. 





Adulteration and Misbranding of Vanilla Extract. 


In accordance with the provisions of section 4 of the 
Food and Drugs Act of June 30, 1906, and of regulation 6 
of the rules and regulations for the enforcement of the act, 
notice is given that on the 13th day of November, 1909, 
in the district court of the United States for the district 
of Maryland, in a prosecution by the United States against 
the Interstate Chemical Company, of Baltimore, Md., 
violation of section 2 of the aforesaid act in shipping and 
delivering for shipment from Maryland to Texas an article 
of food labeled: “Kitchen Queen Vanilla. I. C. Co. Pure 
Product. Baltimore, Md, U. S. A. Guaranteed under 
the Food and Drugs Act of June 30, 1906. Serial No. 453. 
Interstate Chemical Co., Baltimore, Md. Our name is a 
guarantee of purity,” which was adulterated and mis- 
branded as hereinafter stated, the said Interstate Chemical 
Company having entered a plea of guilty, the court im- 
posed upon it a fine of $25. 

The facts in the case were as follows: 

On April 19, 1909, an inspector of the Department of 
Agriculture purchased from the Waples-Platter Grocery 
Company, at Fort Worth, Tex., a sample of an article of 
food (I. S. No. 24138-a) labeled as hereinabove set out, 
which was part of a shipment made by the Interstate 
Chemical Company from Baltimore, Md., to the Waples- 
Platter Grocery Company at Fort Worth, Tex., on or 
about December 15, 1908. The sample was analyzed in the 
Bureau of Chemistry of the United States Department of 
Agriculture, and the following results obtained and stated: 


. 25.64 
None. 


Alcohol, by, volume coer cent.) . 


Alcohol, methyl. . 

Vanillin (per cent. ). 
Coumarin 

Resins 

Solids (per cent.) 

Sucrose (Clerget) (per cent.) 


Vanilla extract, or flavor, as recognized by reliable 
manufacturers and dealers, is the flavoring extract pre- 
pared from vanilla bean and contains the soluble matters 
from not less than 10 grams of the vanilla bean to each 
100 cc. The analysis of the aforesaid sample disclosed that 
it was not a genuine vanilla extract, but a solution of 
artificial vanillin; hence it was adulterated, within the 
meaning of section 7 of the act, in that artificial vanillin 
had been substituted in part for extract of vanilla bean, 
thereby reducing and lowering its quality and strength, 
and misbranded, within the meaning of section 8 of the 
act, in that the statements on the labels that it was vanilla 
and a pure product were false, misleading and deceptive. 

It appearing from the aforesaid analysis that the article 
was adulterated and misbranded, the Secretary of Agricul- 
ture gave notice to Waples-Platter Grocery Company, the 
dealers from whom the sample was procured, as well also 
as to the manufacturer and shipper, Interstate Chemical 
Company, and gave them an opportunity to be heard. 
Interstate Chemical Company being the party solely 
responsible for the adulteration and -misbranding of the 
article and failing to show any fault or error in the result 
of the aforesaid analysis, and it being determined that the 
article was adulterated and misbranded, on August 28, 
1909, the said Secretary reported the facts and evidence 
(F. & D. No. 822) to the Attorney-General, by whom 
they were referred to the United States attorney for the 
district of Maryland, who filed an information against the 
said Interstate Chemical Company, with the result herein- 
before stated. James WILson, 

Secretary of Agriculture. 

Washington, D. C., January 10, 1910. 
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Misbranding of Vanilla Extract. 


In accordance with the provisions of section 4 of the 
Food and Drugs Act of June 30, 1906, and of regulation 6 
of the rules and regulations for the enforcement of the 
act, notice is given that on the 29th day of May, 1909, in 
the district court of the United States for the northern 
district of Ohio, in a prosecution by the United States 
against the John H. Fitch Company, a corporation of 
Youngstown, Ohio, for violation of section 2 of the afore- 
said act in shipping and delivering for ees from 
Ohio to Pennsylvania an article of food labeled and 
branded: “Baldwin’s Superior Fruit Extracts, Highly Con- 
contethad, Vanilla. Manufactured by the John H. Fitch 
Company, Youngstown, Ohio. Prepared at the Labora- 
tories of Baldwin, Halcomb & Company,” which was mis- 
branded within the meaning of section 8 of the act in that 
it was not a highly concentrated but only a normal extract 
of vanilla, and was not prepared at the laboratories of 
Baldwin, Halcomb & Co., but by the said John H. Fitch 
Company at Youngstown, Ohio, the said defendant having 
entered a plea of guilty, the court imposed upon it a fine 
of $25 and costs. 

The facts in the case were as follows: 

On December 18, 1907, an inspector of the Department 
of Agrculture purchased from Nicholas Stroup, Sharon, 
Pa., a sample of an extract (I. S. No. 11924) labeled as 
above stated. This sample was part of a shipment by 
the John H. Fitch Company from Youngstown, Ohio, to 
the said Nicholas Stroup, on or about November 19, 1907. 
The sample was analyzed in the Bureau of Chemistry of 
the United States Department of Agriculture and the fol- 
lowing results obtained and stated: 


0.112 
Absent. 

Present. 

Fair amount pre- 
sent; no ppt. on 
addition of water, 

but showed on 

addition of HCl. 

Action of resins 

normal. 

Sucrose (Clerget)........s02.0+ §.4 

The analysis of this sample disclosed that it was only 
a normal vanilla extract, and it was ascertained that it 
was prepared and manufactured by the John H. Fitch 
Company; hence it was misbranded within the meaning 
of section 8 of the act in that the statements and rep- 
resentations on the label that it was highly concentrated 
extract and prepared at the laboratories of Baldwin, Hal- 
comb & Co. were false, misleading and deceptive. 

It appearing from the aforesaid analysis that the article 
was misbranded, the Secretary of Agriculture gave notice 
to Nicholas Stroup, the dealer from whom the sample was 
procured, as well also as to the manufacturer and shipper, 
John H. Fitch Company, and gave them an opportunity 
to be heard. John H. Fitch Company being the party 
solely responsible for the misbranding of the article, and 
failing to show any fault or error in the result of the 
aforesaid analysis and it being determined that the article 
was misbranded, on March 20, 1900, the said Secretary 
reported the facts and evidence (F. & D. No. 515) to the 
Attorney-General, by whom they were referred to the 
United States attorney for the northern district of Ohio, 
who filed an information against the said John H. Fitch 
Company, with the result hereinbefore stated. 

James WILson, 
Secretary of Agriculture. 
Washington, D. C., January 10, r9gI0. 


Vanillin (grams per 100 cc.).. 
Coumarin 
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Adulteration of Almond Extract. 

In accordance with the provisions of section 4 of the 
Food and Drugs Act of June 30, 1906, and of regulation 
6 of the rules and regulations for the enforcement of the 
act, notice is given that on the 24th day of June, 1909, in 
the District Court of the United States for the District of 
Colorado, in a prosecution by the United States against 
The Midland Grocery Company, a corporation of Denver, 
Colorado, for violation of section 2 of the aforesaid act 
in shipping and delivering for shipment from Colorado to 
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Kansas an adulterated almond extract, said Midland 
Grocery Company entered a plea of guilty and the court 
imposed upon it a fine of $10. 

The facts in the case were as follows: 

On August 8, 1908, an inspector of the Department of 
Agriculture purchased from the Sweet Mercantile Com- 
pany, Garden City, Kansas, a sample (I. S. No. 10559-a) 
of a food product labeled: “Midland’s Flavoring Extracts 
—Bitter Almond. Prepared by Midland Grocery Co., 
Denver, Colo.” The sample was analyzed in the Bureau 
of Chemistry of the United States Department of Agricul- 
ture and the following results obtained and stated: 


Specific gravity at 15.5° C.........ecceees 0.0405 
Alcohol by volume (per cent. en 46.86 
SS EC COT ORT None. 
Nitrobenzol .... eee, 
Hydrocyanic acid (per. cent. :. Kcewebuwawacd .03 
Benzaldehyde (per cent.)..............5. 0.86 


Almond extract, or flavor, as recognized by reliable 
manufacturers and dealers, is the flavoring extract pre- 
pared from oil of bitter almonds, free from hydrocyanic 
acid, and contains not less than one per cent by volume 
of oil of bitter almonds. The analysis of the aforesaid 
sample disclosed that it contained hydrocyanic acid, hence 
the article was adulterated within the meaning of section 
7 of the act in that it contained a deleterious ingredient, 
hydrocyanic acid, which may render the product in- 
jurious to health. 

It appearing from the aforesaid analysis. that the article 
was adulterated, the Secretary of Agriculture gave notice 
to the Sweet Mercantile Company, the dealer from whom 
the sample was purchased, and also to the Midland Grocery 
Company, the manufacturer and shipper, and gave them 
an opportunity to be heard. The Midland Grocery Com- 
pany being the party solely responsible for the adulteration 
of the article and failing to show any fault or error in 
the result of the aforesaid analysis and it being determined 
that the article was adulterated, on May 8, 1900, the said 
Secretary reported the facts and evidence (F. & D. No. 
578) to the Attorney General, by whom they were referred 
to the United States Attorney for the District of Colorado, 
who filed an information against the said Midland Grocery 
Company with the result hereinbefore stated. 

JAMEs WILSON. 
Secretary of Agriculture. 
January 10, I9I0. 





Adulteration and Misbranding of Strawberry Extract. 


In accordance with the provisions of section 4 of the 
Food and Drugs Act of June 30, 1906, and of regulation 
6 of the rules and regulations for the enforcement of the 
act, notice is given that on the 14th day of June, 1909, in 
the District Court of the United States for the Eastern 
District of Louisiana, in a prosecution by the United 
States against H. B. Howell & Company, Limited, a cor- 
poration of New Orleans, Louisiana, for violation of sec- 
tion 2 of the aforesaid act in shipping and delivering for 
shipment from Louisiana to Mississippi an adulterated 
and misbranded strawberry extract, the said H. G. Howell 
& Company, Limited, entered a plea of guilty and the court 
imposed upon it a fine of $10. 

The facts in the case were as follows: 

On April 9, 1908, an inspector of the Department of 
Agriculture purchased from the Hartman Mercantile Com- 
pany, Brookhaven, Mississippi, a sample (I. S. No. 2161-a) 
of a food product labeled: (On carton) “Hoyt’s Straw- 
berry Flavor composed of the delicate flavor of the fruit”; 
(on front of bottle) “Pure and Concentrated Extract of 
Strawberry”; (on back of bottle) “This preparation arti- 
ficially colored, contains 74 grains amyl acetate to the 
fluid ounce. Guaranteed, etc. Serial No. 198.” The sample 
was analyzed in the Bureau of Chemistry of the United 
States Department of Agriculture and the following re- 
sults obtained and stated: 


Specific gravity (15.5° C.)........... 0.9786 
Alcohol by volume (per cent.)....... 41.30 
Esters as amyl acetate (per cent.)... 1.72 
Solids (grams per 100 cc.).......... 13.31 


Ss Ot eek phe Maem enw ks ob Coal tar dye. 
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A flavoring extract, as recognized by reliable manu- 
facturers and dealers, is a solution in ethyl alcohol of 
proper strength of the sapid and odorous principles derived 
from an aromatic plant, or parts of the plant, with or 
without its coloring-matter, and conforms in name to the 
plant used in its preparation. The analysis of the afore- 
said sample disclosed practically the total absence of the 
sapid and odorous principles of the strawberry, hence the 
article was adulterated within the meaning of section 7 
of the act in that an imitation extract, artificially colored 
in a manner whereby its inferiority was concealed, was 
substituted wholly for the strawberry extract which it 
purported to be, and was misbranded within the meaning 
of section 8 of the act in that it was labeled (on carton) 
“Hoyt’s Strawberry Flavor composed of the delicate flavor 
of the fruit”; (on bottle) “Pure and Concentrated Extract 
of Strawberry,’ which statements were false, misleading 
and deceptive because it was not an extract of strawberry, 
but merely an imitation extract. 

It appearing from the aforesaid analysis that the article 
was adulterated and misbranded, the Secretary of Agricul- 
ture gave notice to the Hartman Mercantile Company, the 
dealers from whom the sample was purchased, and also to 
H. B. Howell & Company, Limited, the manufacturer and 
shipper, and gave them an opportunity to be heard. H. 
B. Howell & Company, Limited, being the party solely 
responsible for the adulteration and misbranding of the 
article and failing to show any fault or error in the result 
of the aforesaid analysis and it being determined that the 
article was adulterated and misbranded, on February 27, 
1909, the said Secretary reported the facts and evidence 
(F. & D. No. 484) to the Attorney General, by whom they 
were referred to the United States Attorney for the East- 
ern District of Louisiana, who filed an information against 
H. B. Howell & Company, Limited, with the result herin- 
before stated. James WILSON, 

Secretary of Agriculture. 

January 10, 1910. 


Adulteration and Misbranding of Vanilla Extract. 


In accordance with the provisions of section 4 of the 
Food and Drugs Act of June 30, 1906, angof regulation 
6 of the rules and regulations for the enforcement of the 
act, notice is given that on the 28th daycof May, 19009, 
in the District Court of the United States for the Western 
Division of the Western District of Missouri, in a prose- 
cution by the United States against the Ennis, Hanly, 
Blackburn Coffee Company, a corporation of Kansas City, 
Missouri, for violation of section 2 of the aforesaid act in 
shipping and delivering for shipment from Missouri to 
Kansas an adulterated and misbranded vanilla extract, the 
said Ennis, Hanly, Blackburn Coffee Company entered a 
plea of guilty and the court imposed upon it a fine of $25. 

The facts in the case were as follows: 

On August 5, 1907, an inspector of the Department of 
Agriculture purchased from Peake Brothers, Kansas City, 
Kansas, a sample (I. S. No. 1441) of a food product 
labeled: “Standard Brand Vanilla, Substitute Flavor, 
vanilline and cumarin colored.” The sample was analyzed 
in the Bureau of Chemistry of the United States Depart- 
ment of Agriculture and the following results obtained 
and stated: 


i... Se. ) eee errr 
I IN OD 66 oso ans onteeicas ens 78 
Coumarin og | epee 
Melting point (°C). Seicinbunt sien eee 
| alpen Ai er 
Lead precipitate eee ee Pty eT Scant. 
Caramel Serer eee 
eS EET OLE TT EE Ce ee Trace. 


Vanilla extract, or flavor, as recognized by reliable 
manufacturers and dealers, is the flavoring extract pre- 
pared from vanilla bean, and contains in 100 cubic centi- 
meters the soluble matters from not less than 10 grams of 
the vanilla bean. The analysis of the aforesaid sample 
disclosed practically the total absence of the extract of 
the vanilla bean, hence the article was adulterated within 
the meaning of section 7 of the act in that an imitation 
extract, artificially colored in a manner whereby its in- 
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feriority was concealed, was substituted wholly for the 
product which it purported to be, and was misbranded 
within the meaning of section 8 of the act in that it was 
labeled “Standard Vanilla” in conspicuous type, which 
statement was false, misleading and deceptive because it 
contained no extract of vanilla bean. 

It appearing from the aforesaid analysis that the article 
was adulterated and misbranded, the Secretary of Agricul- 
ture gave notice to Peake Brothers, the dealers from whom 
the sample was procured, and also to the Ennis, Hanly, 
Blackburn Coffee Company, the manufacturer and shipper, 
and gave them an opportunity to be heard. The said com- 
pany being the party solely responsible for the adultera- 
tion and misbranding of the article and failing to show 
any fault or error in the result of the aforsaid analysis 
and it being determined that the article was adulterated 
and misbranded, on June 22, 1908, the said Secretary re- 
ported the facts and evidence (F. & D. No. 122) to the 
Attorney General, by whom they were referred to the 
United States Attorney for the Western District of 
Missouri, who filed an information against the Ennis, 
Hanly, Blackburn Coffee Company with the result herein- 
before stated. James WILson, 
January 15, 1910 Secretary of Agriculture. 





Adulteration and Misbranding of Lemon Extract. 


In accordance with the provisions of section 4 of the 
Food and Drugs Act of June 30, 1906, and of regulation 
6 of the rules and regulations for the enforcement of the 
act, notice is given that on the 16th day of December, 1908, 
in the District Court of the United States for the Northern 
District of Illinois, in prosecutions by the United States 
against the Thomson & Taylor Spice Company, a corpora- 
tion of Chicago, Illinois, for two violations of section 2 
of the aforesaid act in shipping and delivering for ship- 
ment from Illinois to Missouri an adulterated and mis- 
branded lemon extract, the said Thomson & Taylor Spice 
Company entered pleas of guilty and the court imposed 
upon it a fine of $100 in each case. 

The facts in the case were as follows: 

On August 22 and August 23, 1907, an inspector of the 
Department of Agriculture purchased from the Kansas 
City Wholesale Grocery Company and the Ryley-Wilson 
Grocer Company, respectively, both of Kansas City, 
Missouri, samples (I. S. Nos. 8016 and 8026) of a food 
product labeled, respectively: ‘American Beauty Lemon 
Flavor. Made from oil of lemon and grain spirits only. 
Manufactured for Kansas City Wholesale Grocery Co., 
Kansas City, Mo.,” and “Standard Lemon Flavor— 
Colored. Made from oil of lemon and grain _— only. 
Manufactured for Ryley-Wilson Grocer Co., Kansas City. 
Mo.” These samples were analyzed in the Bureau of 
Chemistry of the United States Department of Agriculture 
and the following results obtained and stated: 


I. S. No. 8016: 
Lemon oil ..... ee ee 


CN reli aa oud. vias eaiadie eh costes Trace. 
I. S. No. 8026: 


Lemon oil Absent. 
FN GOR Cee Absent. 
EE nce ce davah-aveWucwes otal | Absent. 
NE iila po och ance tes Di cdl wereens Trace. 


Lemon extract, or flavor, as recognized by reliable 
manufacturers and dealers, is the flavoring extract pre- 
pared from oil of lemon, or from lemon peel, or both, 
and contains not less than five per cent. by volume of oil 
of lemon. The analyses of the aforesaid samples disclosed 
practically the total absence of oil of lemon, hence the 
articles were adulterated within the meaning of section 7 
of the act, in that an imitation extract was substituted 
wholly for the genuine article which it purported to be, 
and were misbranded within the meaning of section 8 
of the act in that they were labeled “American Beauty 
Lemon Flavor. Made from oil of lemon and grain spirits 
only” and “Standard Lemon Flavor. Made from oil of 
lemon and grain spirits only,” which statements were false, 


misleading and deceptive because, as heretofore stated, 
there was no oil of lemon contained therein. 

It appearing from the aforesaid analyses that the articles 
were adulterated and misbranded, the Secretary of Agricul- 
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culture gave notice to the Kansas City Wholesale Grocery 
Company and to the Ryley-Wilson Grocer Company, the 
dealers from whom the samples were procured, and also 
to the Thomsor & Taylor Spice Company, the manufac- 
turer and shipper, and gave them an opportunity to be 
heard. The Thomson & Taylor Spice Company being the 
party solely responsible for the adulteration and misbrand- 
ing of the articles and failing to show any fault or error 
in the results of the aforesaid analyses and it being 
determined that the articles were adulterated and mis- 
branded, on June 26 and June 27, 1908, respectively, the 
said Secretary reported the facts and evidence (F. & D. 
Nos. 131 and 132) to the Attorney General by whom they 
were referred to the United States Attorney for the 
Northern District of Illinois who filed informations 
against the Thomson & Taylor Spice Company with the 
result hereinbefore stated. James WIitson, 
January 15, I9I0. Secretary of Agriculture. 





Adulteration and Misbranding of Terpeneless Lemon 
Extract. 

In accordance with the provisions of section 4 of the 
Food and Drugs Act of June 30, 1906, and of regulation 
6 of the rules and regulations for the enforcement of the 
act, notice is given that on the 26th day of April, 19009, 
in the District Court of the United States for the West- 
ern Division of the Western District of Missouri, in a 
prosecution by the United States against Charles Spies 
and V. M. Seiter, doing business under the firm name and 
style of Chas. Spies & Company, of Kansas City, Missouri, 
for violation of section 2 of the aforesaid act in shipping 
and delivering for shipment from Missouri to Kansas an 
adulterated and misbranded terpeneless lemon extract, the 
said Chas. Spies & Company entered a vod of guilty and 
the court imposed upon them a fine of $25 

he facts in the case were as follows: 

On July 30, 1007, an inspector of the Department of 
Agriculture purchased from R. L. Goddard, Kansas City, 
Kansas, a sample (I. S. No. 1409) of a food product la- 
beled: “Terpeneless Lemon Brand Superior Quality Ex- 
tract, Blanke-Baer Chemical Co., St. Louis.” The sample 
was analyzed in the Bureau of Chemistry of the United 
States Department of Agriculture and the following results 
obtained and stated: 


ei auld dba iewihdnes Absent. 
OO NESE Poe er Trace. 
Solids (per cent.).. Ktd' teed eekeskawen secu 


Terpeneless !emon extract, or flavor, as recognized by 
reliable manufacturers and dealers, is the flavoring — 
prepared by shaking oil of lemon with dilute alcohol, 
by dissolving terpeneless oil of lemon in dilute stadia 
and contains not less than two-tenths per cent. by weight 
of citral derived from oil of lemon. The analysis of the 
aforesaid sample disclosed practically the total absence of 
citral, hence the product was adulterated within the mean- 
ing of section 7 of the act in that an inferior extract was 
substituted wholly for the genuine product which it pur- 
ported to be, and was misbranded within the meaning of 
section 8 of the act in that it was labeled “Terpeneless 
Lemon Extract,” which statement was false, misleading, 
and deceptive because it was not terpeneless lemon extract, 
but an inferior product with a percentage of citral so small 
that it could not be accurately determined. 

It appearing from the aforesaid analysis that the article 
was adulterated and misbranded, the Secretary of Agricul- 
ture gave notive to R. L. Goddard, the dealer from whom 
the sample was purchased, and also to Chas. Spies & 
Company, the shipper, and the Blanke-Baer Chemical Com- 
pany, the manufacturer, and gave them an opportunity 
to be heard. Chas. Spies & Company being the parties 
solely responsible for the interstate shipment of the adul- 
terated and misbranded article and failing to show any 
fault or error in the result of the aforesaid analysis and 
it being determined that the article was adulterated and 
misbranded, on October 5, 1908, the said Secretary reported 
the facts and evidence (F. & D. No. 191) to the Attorney 
General by whom they were referred to the United States 
Attorney for the Western District of Missouri who filed 
an information against Chas. Spies & Company with the 
result hereinbefore stated. James WILson, 

January 15, I9Io. Secretary of Agriculture. 
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NOTE TO READERS. 


This department is conducted under the _ general 
supervision of Samuel E. Darby, Esq., Patent and 
Trade Mark Attorney, 220 Broadway, New York, for- 
merly Chief Clerk and Examiner, U. S. Patent Office. 
This report of patents, trade marks, labels and designs 
is compiled from the official records of the Patent Of- 
fice in Washington, D. C. We include everything re- 
lating to the four co-ordinate branches of the essential 
oil industry, viz.: Prerrumes, Soap, FLAvoRING EXTRACTS 
and TorLet PREPARATIONS. 

The trade marks illustrated are described under the 
heading “Trade Marks Applied For,” and are those for 
which registration has been allowed, but not yet issued. 
All protests for infringement, etc., should be made promptly 
to the Commissioner of Patents, Washington, D. C. 

All inquiries relating to patents, trade marks, labels, 
copyrights, etc., will receive Mr. Darby’s attention if ad- 
dressed to 

PATENT AND TRADE Mark Dept., 


Perfumer Pub. Co. 100 William St., New York. 





PATENTS GRANTED. 


946,520.—MetTHop oF Maxinc DvuraBLeE SOLUTIONS OF 
Preroxip oF HyproGen.—Joseph Arndts, Paderborn, Ger- 
many. Filed April 13, 1908. Serial No. 426,838. 
A method of making durable solutions of peroxid of hy- 
drogen, consisting in adding to said solutions tannic acid. 


046,633—Hatr Tontc—Conrad Beyer, Cologne-Roden- 
kirchen, Germany. Filed Oct. 28, 1907. Serial No. 
399,482. 
A hair tonic consisting of a solution of ceratin in a 
phenol and a suitable diluent substantially as described the 
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ceratin being in a form readily absorbable by the hair and 
skin. 
947,120.—-DENTIFRICE.—Winfield S. Morrison, San Fran- 

cisco, Cal. Filed April 5, 1906. Serial No. 310,116. 

As a base for a tooth paste, concentrated magma of 
magnesium hydroxid from which all trace of the precipi- 
tant has been removed and which is in the form of an 
unctuous mass, moist, and plastic, of substantially uni- 
form grain and devoid of grittiness, the specific gravity of 
which is about 1.10 and the individual particles of which 
measure from 1/5000 to 1/1o000 of an inch in diameter 
and calcium carbonate and magnesium carbonate held in 
suspension in said magma, and glycerin. 
947,108.—Box For ToILeT PREPARATIONS AND THE LIKE.— 

Earl Herzstam, Cincinnati, Ohio. Filed April 19, 1909. 

Serial No. 490,800 

In a box for toilet preparations and the like, a case, a 
holder in the case to hold the preparation therein, a lid 
for the case, ond means for slidably and pivotally connect- 
ing the lid to the holder to allow it to fit on the case 
around the preparation therein or to slide up and swing 
over said preparation, the holder being adapted for with- 
drawing the preparation from the case, substantially as 
and for the purposes herein set forth. 
948,721.—Soap-DIsPENSING MACHINE —Robert G. Clark, 

Brooklyn, N. Y., assignor to Hygienic Soap Granulator 

Company, a Corporation of New Jersey. Filed April 20, 

1906. Serial No. 312,741. 

In a device of the character described, the combina- 
tion with a horizontally disposed casing, of a soap receiv- 
ing shaft rotatably mounted in said casing, means carried 
by said shaft adapted to engage one end of said soap to 
cause said soap to rotate with said shaft, there being an 
elongated opening formed in said casing beneath said 
shaft, a soap comminuting device located between said 
shaft and said opening, said casing having a hollow sup- 
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porting base portion, a lever in said base portion carrying 
said comminuting device, and a spring in the hollow base 
portion arranged to force said comminuting means against 
Said cake of soap. 





TRADE MARKS REGISTERED. 


70,449.—Laundry, Toilet and Scouring Soap.—James S. 
Kirk & Company, Chicago, III. 

Filed July 12, 1906. Serial No. 20,876. Published April 
27, 1909. 

76,474.—Talcum Powder.—Phillip Wm. Hessberg, Rich- 
mond, Va. 

Filed August 24, 1909. Serial No. 44,324. 
November 16, 1900. 

76.479-— Perfumery and Hair-Tonic.—Joseph Palazzolo, 
New York, N. 

Filed June 25, 1909. Serial No. 43,245 
November 16, 1900. 

76,481.—Face Balms and Lotions.—John F. Schutz, Balti- 
more, Md. 

Filed September 10, 1909. Serial No. 44,619. Published 
November 16, 1909. 


Published 


Published 


76,524.—Olive-Oil—Barton &  Guestier, 3ordeaux, 
France. 
Filed October 7, 1908. Serial No. 37,854. Published 


November 23, 1909. 

76,538.—Certain Foods—Western Grocer Company, 
Marshalltown, Iowa and St. Joseph, Mo. 

Filed March 26, 1908. Serial No. 33,654. 
December 22, 1908. 

76,588.—Perfumes, Face-Powders and Face-Cream.— 
H. Bronnley & Co. Ltd., London, England. 

Filed December 9, 1908. Serial No. 39,199. 
November 30, 1900. 

76,618.—Certain Foods.—Campbell Holton & Co., Bloom- 
ington, IIl. 

Filed January 6, 1909. Serial No. 39,735. 
November 30, 1900. 

76,620.—Certain Toilet Preparations, Ointments and 
Liniments.—F rancois Fues, New York, N. Y. 

Filed June 30, 1909. Serial No. 43, 328. 
November 30, 1900. 

76,622.—Scqguring Soap and Cleaning Pawder.—The Hol- 
brook Manufacturing Company, New York, N. Y. 

Filed September 10, 1909. Serial No. 44,626. Published 
November 30, 1900. 

76,716.—Toilet Preparations—The Imperial Chemical 
Manufacturing Company, New York, N. Y. 

Filed December 16, 1908. Serial No. 39,365. Published 
December 7, 1900. 

76,723.—Lotion and Face Cream.—Pope & Wilson, 
Chicago, IIl. 

Filed May 22, 1907. Serial No. 27,571. 
December 7, 1900. 


Published 


Published 


Published 


Published 


Published 





LABELS REGISTERED. 


15,077.—Title: “Glycoline Tooth Wash.” (For Tooth 
Wash. )—Portland Dental Manufacturing Company, Port- 
land, Me. Filed May 17, 1900. 





TRADE MARKS APPLIED FOR. 


9,312.—Francis H. Leggett & Co. New York, N. Y. 
Filed June 28, 1905. (The word “Premier.”)—Olive Oil. 

209,543.—Alberto Giglioli, Leghorn, Italy. Filed August 
23, 1907. (The trademark shown in the drawing is the 
representation of a fleur-de-lis, being printed in red.)— 
Olive Oils. 

31,519.—Carlo Erba, Milan, Italy. Filed Dec. 3, 1907.— 
Eau-de-Cologne, Rice Hair Powder, Cold Cream, Sweet 
Almond Oil, Tooth-Powder, etc. 

32,423.—Giacomo Costa Fu And, Genoa, Italy. Filed 
Jan. 25, 1908.—Olive Oil. 

39,740.—Southern Reduction Co., Knoxville, Tenn. Filed 
Jan. 6. 1909.—Polishing and Cleansing Material for Metal 
and Glass. 

30,842—Krewel & Co., G. m. B. H., Cologne, Germany. 
Filed Jan. 12, 1909—Ointments, Tooth Pastes, Salves, 
Creams, and Face Powder. 
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40.341.—Hitchcock-Hill Co., 
4, 1909.—Washing Compounds. 
sag A. Moll Grocer Co., St. Louis, Mo. Filed May 
15, 1909.—Olive Oil. 

42,822.—National Packing Co. Portland, Me, and 
Chicago, Ill. Filed June 3, 1909.—Cotton Seed Oil. 

43,852.—Royal Solvent Co., Syracuse, N. Y. Filed July 
28, 1909.—Soaps. 

44,610.—Hutzler Brothers Co., of Baltimore City, Balti- 
more, Md. Filed Sept. 9, 1909.—Toilet Creams, Hair 
Tonics, Tooth Powders, Face Powders, Talcum Powders, 
Toilet Powders, Tooth Washes, Sachet Powders, Per- 
fumery and Toilet Extracts, Lotions, Colognes, Rouges, 
Toilet Waters and Tooth Pastes. 

44,874.—Spokane Extract & Spice Co., Spokane, Wash. 
Filed September 23, 1909.—Flavoring Extracts. 

45,126.—Ross W. Black, Pittsburg, Pa. Filed October 4, 
1909.—A Shampoo Compound. 

45,257.—K. Hudetz & Cie, Jungbunzlau, Austria. Filed 
Oct. 12, 1909.—Soaps. 

45,373-—The Southern Cotton Oil Co., New York, N. Y. 
Filed Oct. 16, 1909.—Cotton Seed Oils Intended for Use 
as Food. 

45,303.—The Hygienic Products Co., Canton, Ohio. 
Filed Oct. 18, 1909.—Soap. 

45,714.—L. T. Piver & Cie, Paris, France. Filed Nov. 
5, 1909.—Soaps. 

45,765.-—Michele Bacci, New 
&, 190¢6.—Olive Oil. 

45,789.—Michele Bacci, New York, N. Y. Filed Nov. 10, 
1909.—Salad Oil Composed of Cotton Seed Oil and Olive 
Oil. 

45,911.—Colgate & Co., Jersey City, N. J., and New York, 
N. Y. Filed Nov. 16, 1909. (Used ten years.)—Perfumes, 
Perfumed Toilet Waters, Toilet Powders, Smelling Salts, 
Hair Tonics, Bandoline, Brilliantine, Cosmetic Lotion, 
Cosmetique and Fumigating Wafers. 

46,160.—Aspegren & Co. New York, N. Y. Filed 
November 29, 1909.—Cotton Seed Oil. 

46,172.—Lautz Bros. & Co., Buffalo, N. Y. Filed Novem- 
ber 29, 1909. (Used ten years.)—Soap. 

46,232.—Mark Sherwin, North Berkeley, Cal. Filed 
December 1, 1909.—A Shampoo Preparation. 


Chicago, Ills. Filed Feb. 


York, N. Y. Filed Nov. 





BOOK REVIEWS AND NOTICES. 


Foop INSPECTION AND ANALYsIS. By Albert E. Leach. Sec- 
ond Edition, Revised and Enlarged. Large 8vo., xviii, 
954 pp., 120 figures, 40 full-page plates. Cloth, $7.50 net. 
New York: John Wiley & Sons. 

When the first edition of Dr. Leach’s book appeared five 
years ago it was eagerly seized and used by food chemists 
and inspectors and at once took a pre-eminent position 
among the works on the subject. It is seldom indeed that 
any book in its first edition shows such evidence of pains- 
taking care in the preparation and in the selection and 
rejection of material. The first edition has now been thor- 
oughly tried and in no sense has been found wanting. It 
is an excellent example of good authorship and good book- 
making. 

The second edition is of the same high quality as the first. 
The pages have been increased from 787 to 954. New 
methods of analysis have been introduced, covering the 
following subjects: Meat extracts, flour, noodles, paprika, 
prepared mustard, tea, coffee, cocoa products, ice-cream, 
maple products, honey, oils, distilled liquors and preserva- 
tives. There is a separate chapter on the various forms 
and applications of the refractometer and one on flavoring 
extracts, including those of almond, peppermint, winter- 
green, rose, cassia and cloves. 

The second edition of Dr. Leach’s book will be wel- 
comed by all chemists in the field of food inspection and 
analysis and will continue to occupy its important place 
for years to come. 

















































FOREIGN CORRESPONDENCE AND MARKET REPORT 














FRANCE. 

Grasse.—This winter has been a very severe one, and 
most flower crops will doubtless be seriously affected. 
Shipments to foreign countries via Havre have been de- 
layed, because of the flooding of most of the railroads by 
the rising of the Seine Duplicate shipments are being 


sent via Marseilles. 


CITRATE TRADE IN SICILY. 
CONDITIONS UNDER INCREASED TAX TO BE PAID ASSOCIATIONS. 

[In view of the influence exerted on the price of lemon 
oil by the citrate of lime situation, we are glad to have 
the opportunity of placing the following report in the 
hands of our readers promptly.—Eb. ] 

Vice-Consul F. Willoughby Smith, at Catania, submits 
the following review of the conditions of the Sicilian 
citrate of lime trade as it existed at the middle of last 
December 

By Italian Government decree dated December 1, 1909, 
the tax on any shipments of citrate of lime imposed for 
the benefit of and payable to the Camera Agrumaria under 
the law of 1906 creating that body has been increased 
from 0.60 lira ($0.1158) to 1 lira ($0.193) per unit of 
citric acid per quintal of 220.46 pounds, thus rendering 
impracticable any shipments of these products by inde- 
pendent concerns. 

Up to the time of the establshment of the Camera 
Agrumaria the exportation of citrate of lime was carried 
on almost entirely by a few export houses. The small 
manufacturers of citrate were generally without capital, 
and were accustomed to receive (from two or three of 
the principal exporters) advances of money sufficient to 
enable them to purchase lemons and carry on their busi- 
ness. With the citrate manufactured and delivered, the 
balance was established and paid in accordance with the 
market price. Owing, it is claimed, to local speculation 
by an important foreign manufacturer the prices advanced 
very rapidly in the winters of 1905-6 and 1906-7, and in 
the latter year reached figures never before attained. En- 
couraged by the high prices, the production was every- 
where increased. The falling off in the export of fruit 
to the United States left an enormous amount of lemons 
to be converted into by-products. A large amount of the 
citrate obtained remained unsold. This, coupled with an 
excellent crop in 1907-8, created a slump in citrate, prices 
falling to about half the maximum prices of 1906-7. A 
number of speculators who had held on to large stocks 
bought at the maximum prices found themselves facing a 
ruinous loss 


FORM AND OPERATIONS OF THE LAW. 

A law establishing the Camera Agrumaria was enacted. 
This provided that citrate should be deposited in the ware- 
houses of the Camera. Against such deposit the Camera 
should advance to the depositor two-thirds of the minimum 
selling price, the selling rate to be established at the begin- 
ning of the’ season by the Camera, the remaining one- 
third to be-paid to the depositors as the citrate is sold, in 
the order established by the date on which deposit was 





made. No citrate or concentrated juice should be shipped 
by ratl or by sea without a certificate of the Camera, for 
which a tax of 60 centimes ($0.1158) per unit of citric 
acid per quintal (220.46 pounds) was imposed. 

This law came into force in the autumn of 1908, and 
in anticipation of its action large quantities of citrate were 
exported in August and September. [he citric-acid 
manufacturers were thus able to provide in a great 
measure for the coming season, the overproduction having 
already caused the accumulation of a very large stock 
before the establishment of the Camera. 

In consequence of this action on the part of the citric- 
acid manufacturers, combined with overproduction and an 
actual diminution in the requirements of the citric-acid 
maker, only a very small proportion, not much over 20 
per cent., of the citrate deposited in the 1908-9 season has 
been sold, and at the beginning of the season an enormous 
stock remains, sufficient to supply the demand for con- 
siderably more than a year. 

The average consumption has been about 16,000 pipes 
of citrate (containing 6,912,000 pounds citric acid), while 
the production has been in the last season or two about 
25,000 or 26,000 pipes (10,800,000 or 11,232,000 pounds). 
The actual stock on hand is probably about 18,000 pipes 
(7,776,000 pounds citric acid). 

EFFECT ON SALES. 

The Camera has no capital of its own other than 
200,000 lire granted by the Government, and the advances 
have been made by the Bank of Sicily and other banks. 
So few sales have been effected since the law has been 
in force that the Camera has, I am informed, no funds 
available. The great majority of the depositors have only 
received 320 lire ($61.76) per pipe, out of the 480 lire 
($92.64) declared to be the minimum price. 

A movement against the Camera Agrumaria was notice- 
able here lately. Contracts for the sale of a portion of this 
season’s production at 300 to 320 lire ($57.90 to $61.36) 
per pipe were entered into driectly with exporters outside 
the Camera. The export of citrate thus sold, without the 
intervention of the Camera Agrumaria, would have in- 
volved the payment to that body of the tax of 117 lire 
($22.58) per pipe. Yet notwithstanding the payment of 
this tax, the independent exporters were able to sell be- 
low the minimum establishment by the Camera. These 
contracts were to become inoperative if the Camera tax 
was increased. To check this movement, the tax has been 
raised from 117 lire ($22.58) to 195 lire ($37.63). This 
effectively puts a stop to all exportation except through 
the Camera Agrumaria. 





AFRICAN OLIVE CROPS. 
THE RETURN FOR COUNTRIES OF ALGERIA AND TUNIS. 

In connection with the following reports from the 
British Board of Trade Journal, it may be stated that 
the Algerian export of olive oil has been rapidly increas- 
ing, having been $500,000 worth in 1907, and $3,000,000 
worth in 1908. The shipments have been to France—to 
Marseilles for retail and Brittany for sardine packing. 
The olive oil exports from Tunis were 18,585 metric tons, 
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worth $2,096,060, in 1907, and 16,796 tons, worth $3,003,190, 
in 1908. 

The British consul at Algiers is informed by the Cham- 
ber of Commerce that, owing to the sirocco, the olive crop 
in Algeria, which promised very well, is under the average. 
There is no prospect at present of a surplus of oilve oil 
for exportation. 

The British consul at Tunis reports that the olive crop 
throughout the regency of Tunis is considered abundant, 
especially at Sfax and in the Sahel district around Sussa 
and Monastir. The olive oil mills have begun working. 
and the quality of the oil is said to be very good. A very 
great quantity is expected to be available for export; 
there are many demands from France and Italy. The 
price is likely to be, generally speaking, a good average. 
The first and second qualities were (at the end of De- 
cember) quoted at 112 francs ($21.62) and 100 francs 
($19.30), respectively, per 100 kilos (220 pounds) f. o. b. 
Tunis, and the “maori,” which is of native making and 
comes chiefly from Sfax, was quoted at 90 francs ($17.37) 
f. o. b. Sfax. 





DOMESTIC MARKET. 


There has been a little change since our January re- 


port, and the following is a fair resumé of the situation: 
From 
some quarters there are indications of a short crop, which 
is the usual story, and other reports are just the opposite. 


BerGAmMot.—Reports are contrary in their nature. 


Present prices are as we quote, with reductions on contract. 


GErRANIUM.—The African oil is growing higher all the 
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time, and present quotations are from $3.50 to $4. In our 
report of last month we gave a comprehensive review of 
the situation, which has not changed materially. 

Orance.—The oil that is now arriving is being put into 
bond, as there are very fair stocks on hand. Most im- 
porters believe that the ultimate rate of duty will be 
25 per cent., and are taking chances accordingly. 


BEANS. 
Bourbons is very firm as there are 
practically no stocks left on the other side. There is a 
very fair demand in the local market, and this, together 
with the shortness of supply, is responsible for present 
prices. 


The market for 


In the bean market in general, there are develop- 
materially alter the situa- 
tion; but definite news cannot be given at this time. 


ments under way which may 





SOAP MATERIALS. 

Tallow, city, .0654 (hhds.) ; country, .06%. 

Grease, brown, .0534; yellow, .06%. 

Cottonseed Oil, crude, tanks, 6.50@6.60; summer yellow, 
prime, 74@7%4. 

Cocoanut Oil, Cochin, .0934@10; Ceylon, .09@.09%. 
Olive Oil, in bond, .80@.90. 

Olive Oil, Foots, prime, .07. 

Palm Oil, Lagos, .0674; red, prime, .06%. 

Soya Bean Oil, .06'4@06%. 

Chemicals, borax, .04%4; caustic soda, 80 p. c. basis of 60 
. C. $1.90. 

Rosin, per 280 lbs., 4.35@7.15. 


Almond, Bitter.......... per lb. $3.50 Geranium, Turkish .......... $2.50 Sassafras, natural ............ .70 
= a ae a ee 450 Ginger seccccccccccccees GO SAVIN ...cccccceccececccsccens 1.40 
4 Po” ES re 75 Gingergrass 1.35 Spearmint .......... ..... . 
“ Swéet, True 55-60 Hemlock se Rees Ree eas 55 ‘SPTUGe 2... eee e eens cence 45 
™ Peach-kernel ........ .30-.35 Juniper Beries, twice rect.... 1.30 Tamsy ...........6 cecceeeeeees 3-50 
py ae ere ee 13. Kananga, Java 4.00 Thyme, red, French. ....<2+¢00% 1.10 
se rer .20 Lavender, English ee white, “ seeceeeees 1.30 
er ere 1.15 a Cultivated 2.75 V etivert, Bourbon ............ 850 
A ee 1.35 ” Fleurs, 28-30% ee os Indian .....--ccccccee G20 
BN, FOUND. BiG is vc cisccccccs 3.50 Lemon .85 Wintergreen, artificial ........ 38 
ME See cue le Gast ebee esas keae Ae 2.10 Lemongrass WES, case genuine .... .-.. 4-25 
Bergamot, 35%0-36%.........4.00-4.25 Limes, expressed 2.00 Wormwood ............... ae 6.50 
a rere ae 1.80 distilled 80 Ylang-ylang ...............50.00-65.00 
Bois de Rose, Femelle......... .50 Linaloe spac aced aw agar ac 3.00 —ter 
ae POS ae eer “= BERCe, CUOMO nos c ccéiccve 80 BEANS. 
RE oo se ao vas cao acne .60 Mustard, natural 410 Tonka Beans, Angostura .... 1.25 
0 ee rere re 12 ; seed, gen SIO Sa ..« csign cess cstenesasns 55 
CRE OOM Siccsveesacnsces, Rae ¥ eer ce 2.00 Vanilla Beans, Mexican ...... 4.00-5.00 
NE fc inane dinkie chiae' 18.00 Myrbane, rect. ad ache 12 : e “ Cut 3.00 
OS ee Se en ae 2.00 Neroli, petale .............. 80.00-90.00 Bourbon 3.00-3.50 
Cassia, 75-80%, Technical...... 1.00 artificial 17.00 ROE: ideruerice 1.00 
nS ee eee 1.30 Nutmeg A ee ee .9O sparen cenigs 
ES nen ie Cr NOE oo kc viaccess caweeas 2.25 SUNDRIES. 
RN RE yk da one cms ocicees .50 © sweet 2.20 Ambergris, black (oz.) 20.00 
: EE DART Ce a err eee Pres .40 s gray iia 25.00 
Cinnamon, Ceylon .......... 6.50-12.00 Orris Root, concrete....(0z.) 3.50-4.50 Civet, horns ............. 1.75-1.85 
I 5 fad ai otinkss hes. y Sen aaees .28 ” IND sees aac 28.50-32.00 Cologne Spirit ...............2.64-3.25 
RNs os sfaly'i.d vie aaa erase Rae Je ES x sh ca cwev ke ccareds 4.00-4.50 Heliotropine ab ehe dices oe 
NN Se icin Latics daeerae 1.25 Pennyroyal p¥ibesvacsovssess MOD" REOM, CAR, BOGe 5.5. 70GRE eee 
a ee ere 6.00-13.00 Peppermint, W. C. ............ 2.15 - . grain ey 15.00 
RN ais eurenttncadawetaia eke 75 Petit Grain, American......... 4.50 Tonquin, pods... 18.00 
SR eae een eae ager 3.10 “ we eee “grain . 22.00 
MIR ole cig wad oe ae | a eS ae, 2.25 4 Artificial, per Ib ...... 1.50 
Eucalyptus, Australian, 70%... MO NE 5a Keck tie cas Shoes (0z.) 5.00-5.50 Orris Root, Florentine, whole. . 10 
. AIOCTICRN <..00506 60 Rosemary, French ............ Orris Root, powdered and 
WO, NONE. on oo secicconews 1.40 % i. Oe ane .70 Granulated «2... cccesceace 13 
s I  iekcvsisencasavek Oe DOO. x aso cede wis canons SO Tale, TOMMOR . 20. hccsccesens O1l4-.01% 
Geranium, African .......... 3.50-4.00 Sandalwood, East India....... 3.00 Terpineol ................%... 35--45 
> DL sides cxdlins es 3.50 % '\ fe ae eens ae 
- BN, «jo satae wintsagicc 11.00 Sassafras, artificial Me DUE anc xbecedincacs (0z.) .33--35 











CASSIA AND CASSIA OIL. 


CHINESE METHODS OF PREPARATION, SALE AND EXPORTATION. 


Consul-General writes from Canton as 
follows in response to an American inquiry concerning 
cassia and cassia oil production in China and the Far East. 

The tree (Cinnamomum cassia), from whose 
leaves, branches, and twigs cassia oil is obtained by dis- 
tillation, grows in the southern provinces of China, espe- 
Kwangsi and and to a less degree in 
It is propagated by seeds in nurseries and 


Leo Bergholz 


cassia 


cially Yunnan, 
Kwangtung. 
when a few inches high is planted on the hillside, where it 
requires no care or fertilizing to aid its growth. In six 
to seven years it reaches a height of seven to eight feet 
with a trunk five inches in diameter, when it is cut down 
at the roots. The season of cutting is between April and 
June. The roots are then with mud and after 
six years the tree has reached its former growth, when 
it undergoes another cutting. Its life is about thirty years. 

Cassia lignia is the decorticated bark of the cassia tree, 
whose wood, bark, buds, seeds, pods, leaves, and oil, are 
all in request for various purposes in carpentry, medicine, 
perfumery, and cookery. The bark is stripped off by run- 
ning the knife along the branch on both sides and then 
gradually loosening it. After it is taken off it is suffered 
to lie for twenty-four hours, during which it undergoes 
a kind of fermentation and the epidermis is easily scraped 
off. The bark soon dries into the quilled shape in which it 
goes to the United States. Thin pieces having an agree- 
able spicy taste, a mucilaginous nature when chewed, a 


coV ered 


brownish-red color, and a tolerably smooth surface, are 
the best kind; the small and broken bark is inferior. It 
is easily distinguished from cinnamon, being small quilled, 
breaks shorter, and is less acrid and pungent. Selected 
cassia sells in the market for $17 Hongkong currency 
($6.97 American gold) a picul (133% pounds) and the in- 
ferior quality for $15 Hongkong currency ($6.15). The 
quantity exported from this province averages only about 
70,000 piculs (9,333,333 pounds). 

Cassia twigs form a separate article of commerce and are 
sold for about $5 Hongkong currency ($2.05) per picul. 
They are the extreme and tender ends of the branches. 


THE BUDS AND OIL. 


Cassia buds are the fleshy ovaries of the seeds, obtained 
from the same tree as the cassia lignia; they are pressed 
at one end so that they bear some resemblance to cloves. 
Those that are plump and fresh, possessing a fine cinnamon 
flavor and free from stalks and dirt, are the best. An 
article of the same name is also obtained from the cin- 
namon tree in the south of the Province of Kwangsi. If 
the buds are packed in the same bundles with the bark the 
flavor of both is improved. A picul of buds sells for $50 
Hongkong currency ($20.50), the average annual export 
being 130,000 pounds. 

Cassia oil is the product obtained through the dis- 
tillation of the leaves and branches of the cassia tree. In 
exceptional cases the buds and bark are used, but as these 
have a high commercial value they are too costly for the 
purpose. 

SHIPMENTS. 


DISTILLATION PROCESS AND 


The still, if it can be so called, is in the country, usually 
set upon the hillside where clear running water can be ob- 
tained. The apparatus, a sketch of which is attached con- 
sists of a brick kiln, upon which is an iron boiler, to the 
top of which the leaf box is tightly fastened by a hoop. 
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Covering the leaf box is an air-tight cylinder with a cap. 
The boiler is half filled with water, upon which a number 
of bamboos are placed as supporters. Leaves and branches 
of cassia partly dried are placed in the leaf box and the 
kiln then fired. As the water evaporates it is constantly 
replenished through a supply pipe. The distilled product, 





L 





the steam settling on the walls of the cylinder, runs into a 
groove and is then conducted through three buckets con- 
nected by tubes. 

The oil remains at the bottom of the buckets while the 
water runs off, and the last one will contain nothing but 
water. Each distillation requires and nights. 
The leaves and branches, from which oil is extracted, are 
used as firewood after being dried. A picul of leaves 
costs between 20 and 32 cents and produce five to six 
ounces of oil, which native dealers sell at $240 Hongkong 
currency ($98.40) per picul. The price, however, is sub- 
ject to great fluctuations. The annual exportation from 
the provinces of Kwangsi and Kwangtung is 200,000 to 
266,000 pounds a year. | 

In 1907, the figures for 1908 not being available, the total 
exportation of cassia oil from all China was 1,576,800 
pounds, valued at $560,444 gold, of which 1,486,666 pounds 
to the value of $472,846 went to Hongkong, when it was 
exported to America, 2,000 pounds worth $220 going 
direct to the United States. 

Ever since cassia oil has been exported to America it 
has been placed in cases of four lead tins, each containing 
41% pounds. 


six days 


A fire started by some unknown cause at 9:30 p. m., 
Friday, February 18, in the building occupied by George 
Lueders & Co., 218 Pearl street, New York, did about 
$25,000 damage. A passing policeman turned in the alarm 
and though the fire department responded promptly, it re- 
quired two hours of hard fighting to subdue the stubborn 
The third, fourth and fifth floors were gutted, and 
the lower floors were soaked. Fortunately the damage is 
confined to the cheaper oils, floral waters, etc., else the 


blaze. 


loss would run into large figures. 
Business will be resumed as usual on Wednesday morn- 
One 


of the members of the firm requested our representative to 


ing, February 23, and orders will be promptly filled. 


mention his appreciation of the sympathy and assistance 
shown by practically all their competitors. 

This fire demonstrates one thing in particular that should 
be noted by fire underwriters, viz.: that essential oils are 
not of a highly inflammable nature; for were their aver- 
age flash point not so high the conflagration in this in- 
stance would have been of much greater proportions. 
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VANILLA BEANS 


Not merely VANILLAS but a comprehen- 
sive stock thoroughly representative of every 
producing district: 


Mexico, The Bourbon Islands 
Tahiti, Guadeloupe 


and worthy of serious consideration on the 
part of every buyer of round lots-entire, as 
received from primary sources. 

Orders for any quantity, large or small, or 
even a tin or two, receive personal care and 
attention. 

Samples for inspection cheerfully sent, ex- 
press prepaid. 





TONKA BEANS, VANILLIN, 
COUMARIN, ESSENTIAL OILS 


M. L. BARRETT & CO. 


219 Lake Street, Chicago 


Importers... 














S&A 
Pomades and Concretes 


Represent the oldest and best, as well as the 
newest and best in natural flower odors. The 
only perfect substitute for the best Pomade 
washing is a solution of the S & A Concretes. 
Try 80 per cent. of ours against 100 per cent. 
of any other. 


Christoff’s 
CXC 
Otto of Rose 


Get our price and compare qualities 
before contracting. 


INNIS, SPEIDEN & CO. 


Established 1816 


46 Cliff St., New York 


218 Purchase Street, Boston 
9-11 West Michigan Street, 147 S. Front Street, 
Chicago Philadelphia 











STANLEY JORDAN & (0. 


100 WILLIAM STREET, 
NEW YORK 


OFFER: 


Liquid Essences 


ROSE, JASMINE, CASSIE, 
ORANGE, ETC. 


The well known brand of 
Euziere & Laffitte, Grasse, 
most delicate odors, highest 
purity, favorable prices, 
immediate delivery out of 
stock in New York. 











H.C. Fox & Sons, Inc. 


MANUFACTURERS 
OF 


Glass Bottles 


Perfumers, Druggists 
and Chemists 


FACTORIES AND GENERAL OFFICE 


Schuylkill Ave. and Catharine St. 
PHILADELPHIA, PA. 


108 Fulton Street 
NEW YORK 














15 India Street 
BOSTON 


Special Attention Given to Perfumers’ 
Requirements and to New Designs 























CLASSIFIED 
ADVERTISEMENTS. 


On account of our wide circulation among manufacturers, dealers, 
importers, etc., of perfumery, soaps, toilet specialties, flavoring ex- 
tracts, etc., our readers will find this column a quick and satisfactory 
means for advertising temporary matters. To display advertisers and 
regular subscribers this service is free; all others 25c, per line per 
insertion. Cash with order. Address all communications to 


PERFUMER PUB. CO., 100 William St., New York. 














BUSINESS OPPORTUNITIES. 





ImporTeD LaBets for perfumers; exquisite designs; 


samples on request. Box 115, Merchants Station, St. Louis, 


Mo. 

Wesees —A small hand-power toilet soap press; new 
or second-hand; such as illustrated in Piesse’s “Art of 
Perfumery.” Dr. Horatio S. KeEtiey, druggist, West 
Dennis, Mass. 








Wantep.—Sales Agents to handle our high-grade 
perfume composoils and concentrates. Principal or side 


line. Liberal commissions, exclusive territory to right 
parties. Metzcer CHEMICAL ComPANy, 164 Front Street, 
New York. 
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Wantep.—Salesmen to handle our high grade embossed 
paper seals. National Folding Box and Paper Co., New 
Haven, Conn. 








EXPERIENCED perfume chemist is willing to sell his for- 
mulas for perfumes, toilet preparations and flavoring ex- 
tracts; they include many foreign and domestic specialties. 
Address wenescansienar care of this journal 


WAN TED. 


SITUATIONS 


ATTENTION Mawupactunss.—For line representation on 
Pacific Coast, write Chas. H. Adler, 227 Lumber Exchange, 
Portland, Oregon. 


Younc Man is looking for a position to manufacture a 
fine line of toilet preparations and perfumes. Ten years’ 
reference. B. G., care of this Journal. 














An ExperiENCED PerFuMeR, skilled in the compounding 
of concentrates for perfumes, toilet preparations, etc., is 
open for engagement. Address M. A., care of this journal. 





WANTED.—Position covering Vermont and New Hamp- 
shire, calling upon the drug trade, with which I have a 
wide acquaintance. I am twenty-nine and married; refer- 
ences and name of my U. C. T. council. Address A. A. A., 
care of this journal: 





WANTED, ForEwoman.—One who has had experience in 
a perfumery laboratory and knows how to plan work and 
get the work out right. A good position for the right 
party. Answer giving experience, etc. 31 care of this 
journal. 





First-CLass SELLING AGENT for the independent sale of 
special hair-dressing combs to perfumery establishments, 
etc. Large commission; capital necessary. Address J. A. 


6308, Rudolf Mosse, Berlin SW. 


A FIRST CLASS OPENING for a first class ex- 
tract man. We want an assistant manager and chemist 
in our extract department; our output is large and we 
need a good man. Write fully, stating age, education, 
experience and salary desired. All letters treated con- 
fidentially. Address EXTRACT, care of this Journal. 





Sate—Perfume business; will sell at invoice, 
formulas free gratis. Goods will compete with 
Address Business, c/o this journal. 


For 
$2,000.00 ; 
any on the market. 
Emsossep Gotp SEALS AND Lasets of highest quality for 
perfumers. Write for samples. F. E. Mason & Son, 
Batavia, N. Y. 

WE Are SPECIALISTS in the manufacture of casein rolling 
massage cream. Write us for samples and quotations. 
Get our prices before placing your contract. Marx W. 
ALLEN & Co., Detroit, Mich. 


AGENTS WaANTED.—Remunerative : 
Talcum, Tooth and Foot Powders, 
Stick. At stores, or mail, 15 cents. 
sample outfit and “Terms to Agents.” 


Co., Plainfield, N. J. 


WE want, as a SALESMAN, a young man who is some- 
what familiar with the use of essential oils and perfumery 
specialties. Experience in selling not essential. Address 
S., care of this journal. 


handle Allen’s Royal 
and Royal Shaving 
Send 50 cents for 
ALLEN PHARMACAL 








WaANTED.—A young man in office and selling department 
of old-established Perfume and Extract House. Would 
give right party an interest in the business. Could place 
some money in the business if desired, but new blood, 
brains and willingness to work are the main considerations. 
Address, Opportunity, care this Journal. 








Younc PERFUMER, expert in memuneibe all per- 
fumes, creams, toilet goods, drug and medical prepara- 
tions and flavoring extracts wants position; 8 years’ 
experience. Address K. S., care of this journal. 





SKILLED PerFUMER of long experience in modern labora- 
tory work, seeks position with a first-class house. Address 
RECOMMENDATION, care of this journal. 





CHEMIST, technical graduate, experienced in essential oils, 
own formule for perfumes, cold creams, toilet preparations, 
ets., able to manage help, wants a position in laboratory or 
factory; age 24; best references. Address X. Y. Z., care 


of this journal. 





PERFUMER, expert, having had 8 years’ experience, 
desires position with concern manufacturing complete line 
of perfumes and toilet accessories. Competent to take 
entire charge of manufacture. Has formulas for al 
marketable odors, and capable of originating new ones as 








desired. Address H. B. J., care of this journal. 
ANALYSES 
OF FOODS, SPICES, EXTRACTS, OILS, 


DRUGS, LIQUORS, ETC., for the legal require- 
ments by the official testing methods. Special an- 
alyses, researches, reports, testimony and expert 
advice. Manufacturing processes improved. Factory 
testing. Scientific advertising data and written 
articles. Interpretation of food laws and food 
standards. 


OFFICIAL TESTING LABORATORY 


Testing for legal requirements by the 
official testing methods 


191 Franklin St., N. Y. City Tel. 3554 Franklin 
R. 0. BROOKS, B. Sc., Chemist and Microscopist 


(Formerly State Chemist, New Jersey and Pennsylvania.) 

















ADVERTISING IN THIS JOURNAL BRINGS 
RESULTS; ASK FOR RATES. 
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“COLLAPSIBLE 
TUBES and 

everything for 
their ase’’ 








Collapsible Tubes 4 tt s1zs 
Plain ==- Decorated 


Your present label reproduced directly on the Tube, or we will prepare 
new designs and submit for your approval. 









Advise us the size tubes you desire and let us 
send you samples—Our prices will surprise you 


Standard Specialty and Tabe Company 


Don’t forget that the STANDARD KEY PO = con agupiy oe 
is—“"THE KEY-TO-THE-SITUATION”’ Collapsible Tiahes ano Metal Specialties 
ASK US ABOUT IT ow Brighton, Pa, 














Successful Perfume Bases 
NEW ODORS : 





VIOLETTE “P. P.” j ili The addition of Spirits 
- &. intense tres 1olet odor. ’ 
VIOLETTE “T. W.” makes a beautiful toilet water. converts them into 
JASMIN “B.” remarkable for its flowery character. Sweet Lasting Per- 

ROSE ‘“‘ F.”’ exact reproduction of American Beauties. ‘ ‘ 
IDOLINE in a class by itself. Very sweet and powerful. fumes. No filtering 
Fine for creams. Covers perfectly. necessary. 








sates’ = HARRY L. NOTTER * Stsgo%* 




















DESCOLLONGES 
Fs & AUGE 


LYON (France) NO. 49%. 





NO. 51. 





~ FINE. BRASS GOODS MFG. CO. 


Organic Chemicals 230 Nevins St., Brooklyn, NW. Y. 


Designers and manufacturers of Sheet Metal 


Artificial Perfumes Specialties—such as Caps for Talcum and 


Toothpowder Cans and Jars, in Brass—Polished, 
Nickelplated, etc.—and other metals. 


Send us a description or drawing of what you want; or a 


Alcool Phenylethelique semsle of" what you are using and we will mubait quotations 
Anthemonia “S” 





Distributing Office 
ROOM 83 


135 William Street, New York 








NO. 651 FANCY. 
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The American Standard 
or High Grade Bottles 


Our perfume bottles have been leaders in style, 
design and quality for over 20 years. 
AN UP-TO-DATE BOTTLE IS 
YOUR SILENT SALESMAN 


Quality goods { for “quality people. 














Good goods are worthy of a good package. 


CUT GLASS BOTTLES 





Designs and prices furnished upon application. 


CARR-LOWREY GLASS COMPANY 


Works and Main Office: BALTIMORE, MD. 
New York Office: 290 BROADWAY 








The above engraving shows a round- 
shouldered face powder box 234” in diame- 


ter. This and the 3 1/16” size are most 
commonly used. 

A variety of finishes in both telescopic 
and shouldered styles; and in _ several 
diameters and heights. 


We make small paper boxes. 


E. N. ROWELL CoO. 
BATAVIA, N. Y. 



























BERNARD-FSCOFFIER FILS 


Established 1820 


GRASSE (France) 


ESSENTIAL OILS 


Geranium, Lavender, Patchouly, Orris, Liquid and 
Concrete, Verbena French, Vetyvert 


WOOD OILS Decabitie 


Cedar, Licari, Noumea, Rhodium, Rose Femelle, 
Sandal, Tuya 


LIQUID FLOWER ESSENCES 


Almond and Peach Kernel Oils, White Bee’s Wax 
Sole Agent for U. S. and Canada 


GEORGE V. GROSS 


130 PEARL STREET, : NEW YORK 














“DUCO” LILY-OF-THE-VALLEY 


PRICE $43.00 PER POUND 
“A little of this goes a long ways.” 


This is an absolute oil of the correct European 
type. This oil can be used either in combination 
with such others you may have in your formula, 
or it may be used alone, either with or without 
alcohol, in which latter case you will have a prod- 
uct having that characteristic, sweet and striking 
odor of the living flower of that name. 


SPECIAL OFFER 


WOULD YOU FOR $1.00 

GIVE THIS OIL A TRIAL 
In order to place in your hands a g 
sample, we will send you by mail prepaid one full 


ood working 


ounce of “DUCO” LILY-OF-THE-VALLEY, 
upon receipt of $1.00. This offer is good only to 
April first. 


NOTE:—On receipt of your first order for one- 
quarter pound or more, we will credit you with 
the $1.00 paid by you for sample. 





“DUCO” FLOWER 


We carry a complete line of 
also a complete line 


OILS and SYNTHETICS, 
of essential oils, etc. 
Write for price-list. 


DUCAS CHEMICAL COMPANY 


“MANUFACTURERS FOR MANUSACTURERS” 
HUDSON TERMINAL BLDG., NEW YORK, N. Y. 
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E. Sachsse & Co., Leipzig 


Established 1859. 
Manufacturers of 


High-Class Essential Oils 


Oils Ambrette, Cinnamon pure, Orris Root, etc. 
TERPENELESS ESSENTIAL OILS 

Oils Bay, Lemon, Orange, Rosemary, etc. These 

Terpeneless Essential Oils are manufactured by a 


new process of our own, and are far superior toother 
makes. 


ARTIFICIAL ESSENTIAL OILS 
Oils Bergamot, Neroli, Rose, Ylang Ylang. 
SYNTHETIC PERFUMES 
Beeswax perfume, Benzylacetate, Geraniol, Hya- 
cinth, Muguet, Nerolin, Trefol. 
FLOWER OILS, Free of Alcohol and Fatty 
Substances 


Honeysuckle, Hyacinth, Lily of the Valley, Narcissus, 
Pinkblossom, Sweet Pea, Violets. 


All bottles must bear ourtrade mark 





Agents for the United States: 
Magnus, Mabee & Reynard 
257 Pearl Street 
NEW YORK 





FRENCH 


OLIVE OIL 








E emphasize the fact that our 
Olive Oil is really pressed from 
Sears) Olives grown in France, and on 

our own lands in the very best patt of 

the olive district—the higher plains of 
the French Alps. 

Let us send you a sample of “Sur- 
fine” brand, the virgin pressing, and 
you will handle it regularly. 


Serial No. 521. 


PIERRE SICARD 


CANNES, FRANCE 
American Branch: 273 Pearl St., New York 























COPPER 
and BRASS 


Work for Manu- 
facturers of Per- 
fumes, Soaps, 
Flavoring Ex- 
tracts, Toilet 
| Preparations, 
Fe Pharmaceutical 
Preparations, 
Essential Oils, 
Alcohol, &c. 


Such as Steam-Jacketed Kettles, Stills, 
Percolators, Tanks, all sizes, etc., etc. 

















JOHN TRAGESER STEAM COPPER WORKS 


EST’D 1850 
447-457 W. 26th St. 


NEW YORK 











J. Mero & Boyveau 


A. SITTLER, Sucr. 


GR ASSE (Established 1832) FRANCE 


Raw Materials for Perfumers 
and Soapmakers 
Essential Oils and Pomades 


Concrete and Liquid Pure 
Essences 


Flower Waters 


Almond () i [ S 


Olive and 


Peachkernel 
DIRECT CORRESPONDENCE SOLICITED 
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THE 


Devil’s Dictionary 


is full of words like “tomorrow” 
—which invite postponements. 
The thinking man knows that 
there is no such thing as to- 
morrow, and keeps abreast the 
tide of today. And it is a day 
of concentration, 


Concentration 
Wins 


It always wins. It is the logical 
and sensible outcome of prog- 
ress. It saves you costly ex- 
periments and equipments, and 
enables you to immediately know 
costs and finished perfume ef- 
fects. And how about that back 
shelf of raw materials which are 
inventoried each year but which 
always await fulfillment of sales- 
men’s representations ? 





T#8 CHARLES E. SHOLES: 


COMPANY 


Manufacturers 


Finished Perfume Bases, Pomade Wash- 
ings, etc., for the trade 


164 Front Street 
NEW YORK 


Catalogue on Request 


11 Cite Trevise 
PARIS 





Certified 2x2) Colors 


For Confectionery 
and Food Purposes 














@ We are pleased to announce that we are 


now prepared to offer the COAL TAR 
COLORS specified in Food Inspection 
Decision No. 76 and duly certified by 
the U. S. Department of Agriculture. 


@ We also offer a full line of colors for 
soaps, perfumes and toilet preparations. 


@ Inquiries for samples, prices and other 
information will have our prompt attention. 


National Aniline & Chemical Co. 


100 William Street New York 








VANILLA BEANS 
SHOULD BE 
CHOPPED 


NOT MASHED, AND SHOULD 
BE KEPT COOL ALL THE 
WHILE. 


With this chopper beans may | 
be cut up as fine as desired. “'Th MIRER 
When beans are ground they _ ——q " 
beceme heated, and their edor wr; 


lining of the grinder. = 
Already used by many prominent extract manufacturers, 


Also used for chopping Tonka Beans, Lemon and Orange Peels, 
JOHN E. SMITH’S SONS CO., BUFPALO,N. Y. 


———~ 


Ril 

















FILTER PRESSES 





WILLIAM R. PERRIN & COMPANY 
CHICAGO 
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ower 
FRUIT FLAVORS 


THAT’S ALL! 


SUPERIOR- 
oN OU AL LgUABANTEED] 
PUR- 


WRITE FOR SAMPLES AND PRICES 
Serial No. 5380 


T. H. GROSSMITH 
18 Fletcher St., New York 


DR. MEHRLANDER & BERGMANN 


HAMBURG, GERMANY 


Distillers of 


Essential Oils & Essences 


Specially well placed for Anethol, Of] of Coriander, 
Fennel, Patchouly, Mustard gen. and art, Cinnamon 
Ceylon, Almonds artificial, free from chlorine. 


Try Our Latest Synthetics 


Acetophenone, Amylsalicylate (Orchidee Trefol), 
Benzylacetate, Benzylbenzoate, Bornylacetate 
Citral, Fragarol, Aubepine Hyacinthe, Isoeu- 
genol-Ethylicether, Yara Yara, Linalool, My- 
ristic Acid, Paracresol-Methylicether, Reseda, 
Neroline, Terpinylacetate, Ylangol, Cinnamic 
Alcohol, Neroly Art, Niobe, Civet Art. 


Stock in New York in the hands of our Agents 


INNIS, SPEIDEN & CO. 


46 Cliff Street New York 
BRANCHES: 
Chicago Philadelphia Boston Toronto 











Le Mois Scientifique et Industriel 


A Menthly Analytical Review ef the 
Technical Reviews of the Whole World 


Eighth Year No. 8 Rue Nouvelle, Paris, 9° 
SUBSCRIPTIONS. Edition on 
Regular Separate Leaves 
(saLMon) (BLUR) 
France and Belgium . 20 francs 25 francs 
Foreign ‘ 25 francs 30 francs 


(The "oesiad edition is printed Par 4 one side of the page only) 
e amount of subscription is reimbursed by: 
2C = x Itation (5 frs.) of the Technical. Office of 
4 Coupons (2.50 ¥ s*) for a publication of the Practical 
ibrary of M. S. 





Three a” in one bindin 
The Month Scientific and Industrial (Mech: anics, Electricity, 
Heating, Lighting, Industrial Economy). 
Tus Monts, MINING AND MB&TALLURGY. 
Tur Monts, CHEMICALLY AND ELECTROCHEMICALLY. 
Specimen copy sent free on receipt of 3 cents for postage. 








ay Ley) hz 


THE OSAKA KOMAMONO SHOKO SHIMPO 


ESTABLISHED 1896 
A semi- font journal devoted to the ale of Perfumes, Tein Articles, Soaps, 
ses, Braids, Ribbons, 





ing Pipes, Hairpins, 
droog. etc. Guaranteed circulation is 8,000 copies, a large number of which 


mailed to the Trader of the line in China and Corea, as well as all over Japam. 


Subscription Price, Foreign, One Dollar a Year 
Trial—3 months for 10 cents (American Stamps accepted) 
Sample copies FREE Drop a postal at once 


OSAKA KOMAMONO SHIMPOSHA KYVHOJIMACHI, Osaka, Japan 























154 Fifth Ave. 
(Twentieth St.) 








_ SAMPLE CASES AND TRUNKS 


FOR PERFUMES, TOILET PRE- 
PARATIONS, SOAPS, ETC. 


CROUCH & FITZGERALD, 


NEW YORK. 


177 Broadway 
(Cortlandt St.) 


723 Sixth Ave. 
(42nd St.) 

















all petty goods for Ham 
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Ozone - Vanillin {LILY EXTRA 


Per OUNCE $3 


The most perfect product yet A CREATION, very sweet Lily 


obtained, and of the highest 
possible strength ne ommney of the Valley, that lasts 








of aroma. : : : 10 days. 

Better flavoring aia than NATURAL VIOLET, $3.50 per ounce, for Talc 

any other you can buy. . s and Cream, which smells like a whole bunch of 
Violets. 


CONC FLOWER OILS, producing Extract 
identical with the best French odors, saving 100% 
to 300% in cost of manufacture. 


OZONE-VANILLIN CO. ee SE Ee Se. 00 a a 
NIAGARA FALLS, N. Y. $8.00 a gallon. 


Write today for samples, Booklet of Toilet 
Requisite Formule and price list. 


U N G E R E R & C 0. Remember, our oils are perfectly blended and 


ready for immediate use. 
—= DISTRIBUTORS 








EVERGREEN CHEMICAL CO. 


273 PEARL ST., NEW YORK ESTABLISHED 1898 196 Broadway, New York 





















OUR LATEST 


TALCUM 


POWDER PACKAGE 


Made of extra strong cardboard; revolv- 
ing sifter Dome top of Polished Nickeloid, 
Brassoid, Gold Lacquered or Tin. Write 


Sprinkler Tops 
Atomizer Tops 
Powder Tops 


7 and Cast White-Metal Specialties 


of every description. 
WRITE FOR CATALOG 


for Sample and ILLUSTRATED CATA- 
LOGUE showing many styles. 


Paper Canister Mfg. Co. 


219 North 23rd Street IR VINGTON, 
ainddtehia Oo. Eckelhofer Bros. 77°28, 






































EMBOSSED LABELS AND GOLD SEALS 


of our make have been pleasing 
the trade for a generation. 





CONSULT US FOR NEXT SEASON’S GOODS 


Mansell, Hunt, Catty & Co., Ltd., 2422? New York 
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The Only Pure Concentrated Maple 
Flavor on the Market 


Samples and Prices 
on Request 


Flavor 


MADE BY ENTIRELY NEW PROCESS 


Sample will convince you 





Latest Novelties 
6 BRASS SPRAY DIFFUSERS 


Guaranteed Free from Ethers, Chemicals or Artificial Colors 


Write for Catalogue 


VAN DYK & CO., 131 Maiden Lane, New York 





Is the Purest and Strongest Raspberry Fruit Flaver Known 








Rachmann Bros. 


MFRS. 


Gan! SE 


2s e% 
pw 
gratis & free. 




































IDEAL’ af jos GLASS an 
USA Bierits. English Rtent mable~ 
eee "WB (eaesttacltb pea tainal 
Sse orci) METALWARE |S. 
—_ : hawk Up-to-date fprays HAIDA (Bohemia) A 
‘ Calloge om and free. prmagpen 
BERLIN, S 42 
L\ Ritterstr., 98 
p VIENNA Vii 


Kaiserstr, 91 


Fy 
Tk HB 
& Se 


oe 


“Tote Sels, Bos 
Re decorated . Fence De Mes 


oA kind of Ferfumery Bottles / 


x fir match Set “ () 









Snug vale ng La o Tt 








melling salt Bottles ) Fe 
dha fe 




















OTTO or ROSE--GuarRAnTEED PurRE 


By V. PETCHEFF @ CO., Sopote, Bulgaria 
ORIGINAL COPPERS 


Messrs. V. Petcheff & Co. have been engaged in the distillation and sale of this oil for many 
years, and can assure you of a pure oil at a reasonable price. 





SELLING AGENTS: 


ROCKHILL & VIETOR, 114 John St, NEW YORK 


Write us for sample quotation. 
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For your Fine Perfumes use 


WEBB'S C. P. COLOGNE SPIRIT 















50 and 52 Stone Street 


JAMES A. WEBB & SON 










NEW YORK 
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SWEET OIL OF ALMONDS 


Bieber’s test to determine the purity of Sweet Oil of Almonds, and the Pure Food Laws 
are responsible in a large measure for the improvement noticeable during the past few years 
in this oil; although even yet one may find it adulterated with oil pressed from Peach and 
Apricot Kernels. 

“Allen’s” Sweet Oil of Almonds has not changed one iota, and its sale is now larger 
than ever before. 

Why? 

Stafford Allen & Sons buy the very best Almonds obtainable in northern Africa and 
Southern Europe, and clean them carefully. During the pressing the mass is left cool. If 
they used heat, as some do, a larger yield of of oil would be obtained; but it would lose its 
bland flavor and be more likely to discolor and decompose. 

Packed in 1, 5, 10 and 40-lb. tins. 

Test your oil by Bieber’s test and you will 


SPECIFY «*ALLEN’S’”’ 


Stafford Allen & Sons, Lea. 270"; 


Established 1833 














Allen’s Products Are Everywhere Recognized as of Exceptional Excellence. 
Stock held by Ungerer & Co., New York. 











ESTABLISHED _ 1884 





SCHIMMEL & CO.’S 
Synthetic-Flower Oils are the Standard ROCKHILL & VIETOR 


Basic Products for the Manufacture of 114 JOHN ST. NEW YORK 
° + 7 
High-Grade Perfumery 119 FRANKLIN ST., CHICAGO 








epwrinany Otto of Roses, U. S. P. 
THREE EXQUISITE NOVELTIES Orris Cumann 
Oil Sweet Pea (Lathyrene), °<" $3.50 
rst real a erfect reproduction of the ’ OIL OF LAVENDER 
Sonny adler ol Galen od Latipnes olonaes BERTR AND \ OIL OF THYME (.2¢%,) 





‘ " . OIL OF ROSEMAR 
Oil Wistaria, Sch. & Co., °F $2.50 taiaias rune . 
Sweet, Narcotic Odor of Wistaria Blossoms. OIL OF VETIVERT, 
Excellent for heavy Oriental Perfumes. PURE 


OIL OF BOIS DE ROSE 
Oil Laburnum, Sch. & Co., ®& $2.50 (FEMELLE) 


ee ) 
Coden Labteteen Shih quede bag for Boo Gly ANDAN | SyYNTHETICS 





quet Odors and Toilet Cream Perfumes. BRAND MUSK-AMBRETTE 
MUGUET 
New Specialties < CHEVREFEUILLE 
Fritzsche Brothers, New York \ GIROFLEE 
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Shipkoft’s Pure Otto of Rose 


a 
4 Labeling Paste 
Shipkolf s Rose is the cheapest because it is g\ , 
the best Otto in the market—it is the standard brand. Toor] 


Always pure and uaiform and one quality only. FOR 


GLASS, WOOD, TIN, PASTEBOARD, Etc. 


Does not mould, crust or spoll 


Also CONDENSED PASTE POWDER 


1 ib. makes 2 galions snow-white paste 


The test of cheapness is guality—not price. 





Once Tried—Always Used 


HIGHEST AWARDS: First Diploma and Medal 
of Absolute Purity, Chicago, 1893; Cross and 
Diploma of Honour, Antwerp, 1894; Gold 
Medal, Paris, 1900; 3 Grands Prix; St. 
Louis, 1904; Liege, 1905; Milan, 1906. 


SHIPKOFF & CO., Kazanlik, Bulgaria 


New York Office, 15-20 Platt St. 


FOR PARTICULARS ADDRFSS 


ARABOL MFG. CO., New York 

















PRECIPITATED CHALK 


RICE STARCH 


BORACIC ACID ; A ft 


INFUSORIAL EARTH 


BOLTED KAOLIN 
MACNESIA 
ORRIS ROOT 


“ “ SAMPLES CHEERIULLY FURNISHED ~ ” 


W.H WHITTAKER, 245 FRONT ST,.NEW YORK 








SPECIALLY RECOMMENDED! 








The following Products of 


BRUNO 


COURT 


(Established 1812) 


GRASSE, FRANCE 
ESSENTIAL OILS 





NEROLY (Petales) 


ROSEMARY (for Cologne 
Water) 


LAVENDER (Cultivated, 
French, Mitcham) 


LAVENDER (Picked Flowers) 
GERANIUM (Rosa sur roses) 
GERANIUM (Rosa de Grasse) 


BEURRE d’IRIS_ (Concen- 
trated Orris Root) 


ORRIS ROOT (Liquid) 
ROSE WOOD (Extra Rose) 
SANDAL WOOD (Selected) 
PATCHOULY (Picked Leaves) 
VETIVERT (Concentrated) 


POMADES 





POMADES, Extra Saturees, 
(Specialty of BRUNO COURT) 


LIQUID CONCRETES 
(Natural) 





SOLE AGENT FOR UNITED STATES 


T. H. Grossmith, '8,Fletcher St. 








DON'T MAKE PERFUMES 
THAT SMELL LIKE MOLASSES 


@ When you buy cologne spirit, supposedly 
made from grain alcohol, you run a chance 





of getting a product made from sugar waste, 
and when the perfume containing it is ex- 
posed to sunlight in a dealer’s window it is 
more than likely to smell like molasses 
when opened. 


USE PRISTINE 


(Trade Mark) 


PERFUME SPIRIT 


and avoid this danger. Pristine Spirit is all 
that its name implies — absolutely pure, 
odorless and the best solvent you ever used. 
@ It costs less than half as much as grain 
spirit and will do better work. 


Write for Sample and Price. 





T. J. PETERSON CO. 


SECURITY BUILDING, CHICAGO, ILL. 
and 82 BEAVER STREET, NEW YORK 
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IMPORTANT NOVELTIES 


NEIKO-COSMO-FLOWER OILS 


New bases for non-alcoholic perfumes 





Rose, Heliotrope, Lily of the Valley, Jasmine, 
Orange Flower, Wall Flower, Levkoje (stock 
flower), Lilac, Violet, etc. 


Take advantage of the growing demand for alcohol-free perfumes and 
investigate these Heiko-Cosmo-Flower Oils. 





We manufacture and carry a complete line of fine essential oils and other 


ingredients for perfumers, soap makers, etc. 


Write for Price List 


HEINE & CO. -  hew'york 


Paul Schulze-Berge, Jr., Sec’y. and Gen. Mer. 
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IF YOU WANT TO 


“INCREASE FIRST SALES” 


We can give you substantial assistance by fur- 
nishing you lithographed containers—embossed too, 
if you like—which will represent ithe very latest 
advances in the art of lithographing on metal, 
besides being the most artistic and attractive ap- 
pearing containers manufactured by anyone. 


Our Designing Department makes a specialty 
of new work, which is given a crispness and versa- 
tility equalled by none, and this feature in conjunction 
with the quality of the work both in the Litho- 
graphing and Manufacturing Departments, together 
with the care and attention given each order, pro- 
duces a result that has secured and held the business 
of so many of the largest and most critical users of 
lithographed metal containers. 


Whether you are contemplating getting out new 
designs for your new containers or not, or simply 
want those you are now using made right—send 
to us for estimates and quotations on your require- 
ments. 


(See specimen of work on outside back cover) 


American Stopper Company 


Dwight and Verona Streets, - - . Brooklyn, ye Us 


THE SIGN OF 
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The “Success” Filler 
Is Speedy and Accurate and It 


Wastes Nothing 


No guesswork about the Success Filler. 


Fills a row 
at a time. 
Spider lifts 
spouts and 
moves tray 
at one 
operation. 
Flow stops 
automatt- 
cally when 
packages are 
filled. 










We build it to fall any size of vessel 
from a2 oz. vial to a 5 gallon demijohn, 
and every machine has a handy adjustment 
to control the height in the neck. 


Fills from 2 to 12 packages at once, 
according to size. 


Fills all packages exactly the 
same, without waste, without 
slop, and the dust ih the air is 
kept away from the liquid. 


In handling volatile fluids, the 
saving in evaporation is very consid- 
erable, as the filling is done under 
seal. 

It is wholly automatic, extremely 
simple and so perfectly balanced that 
one girl can do as much work with 
one machine as two or three men now 
do by the hand method—and do it better. It is quickly adjustable to various 
sizes of package. 


It Will Fill Anything That Flows 


—from ketchup to kerosene and save money in the operation, 








Bastian Mig. Co. 


233 W. Illinois St. 
Chicago, Ill. 









Dear Sirs—We are 
sending you separ- 


Send a sample of the package or bottle to be filled; tell us the 
maximum output to provide for, and let us estimate on the cost 
of an equipment of Success machines. 


Cee eee eeeeer sees 


in order that you may give 
us an idea of the cost of equip- 
ping our bottling department 
with Success machines sufficient 
Ob RAED. ccccaccscsesce packages a 
day. This estimate to be made 
without cost to us. 






Use the coupon and make our advertising man happy. 


GC. L. Bastian Mfg. Co. 
233 W. Illinois Street 
CHICAGO, ILL. 
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A. H. WIRZ 


913-915-917 Cherry St., 


PHILADELPHIA 








7 WHITE METAL GOODS 











BOTTLE STOPPERS, COLLAPSIBLE TUBES 








“Tt 7% baw Cc Foreign and 


INQUIRIES SOLICITED 


W. B. DANIELS, 252 Front Street, New York : 


ALL GRADES 


Domestic 














New Synthetics 


which deserve attention 


JASMIN BLANC 





ROSE DAMASK 





Samples at your disposal 


GEORGE LUEDERS & CO. 


New York Chicago San Francisco Mexico City 











DR. SCHMITZ & CO. 


G. m. b. H. 
DUSSELDORF, (GERMANY) 


MANUFACTURERS OF 
Cumarin Synthetic (our invention) 
Jacinthe Absolute 

Hyacinthine 
Aubepine 
Benzyl Acetate and Benzoate 





Sole Agents and Distributors 


GEORGE LUEDERS & CO. 


New York Chicago San Francisco 
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We dont cake Saas —we inake Soap Sell! A 
PERFUMES. LOTIONS. FACE _POWDERS, ETC. | 


Shit tcmeler. 


. fee GRADE LABELS WRAPPERS: 


THe HENDE 


U. 
RSOn | PN NAT, 
ce ITHO.Co Cinc id ast AO 
— <——  _—— el > cincin _ =" 
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SWINDELL BROS. | | NE “AR-KID 


Baltimore, Md, 
N. Y. Office, - - 200 Broadway 








MANUFACTURERS OF 


Haar arAavde& 


FLINT AND COLORED 
COVERED POT BOTTLES 


For Perfumers, Druggists and Chemists 











We are constantly getting up ARE YOU IN IT? RI p 
new and original styles, and will WRITE FOR SAMPLES AND PRICES 
be glad to send samples and fur- 
nish our illustrated price list upon 
application. 





Patentee and Sole Manufacturer, 


JULIUS SCHMID, Astoria, N. Y. 


Branches: LONDON PARIS CASSEL 
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BY MARCH 15th WE WILL HAVE ,THE 
FOLLOWING STOCK LABELS 
READY FOR SHIPMENT : 


PERFUME BOX WRAPPERS —three sets of designs to fit 4% oz., 1 oz. 
and 2 oz. boxes. The Bottle labels and Neck strips to match. 


TOILET WATER LABELS—three designs—can also be used for per- 


fumes, sachets, lotions, creams, etc. Neck strips to match. 


PERFUME LABELS—Y, 1, 2 and 4 oz. average size bottles; can also 


be adapted for general purposes. 


TALCUM POWDER—Jar or Bottle labels—also Can Wrapper for use 
on fiber or Tin Cans. Will fit oval or round cans of two to five 


ounce capacity. Two designs of each. 
FACE POWDER BOXES—square or round cornered—two designs. 


COLD CREAM AND MASSAGE CREAM LABELS. 


These labels and boxes are of beautiful design 
and lithographed in nine colors and gold embossed. 
DON’T ORDER stock labels until you see these. 


What are you particularly interested in? Write for 
samples and prices. 






































(IMPERIAL METAL MFG. CO., (“2% 








SPRINKLER TOPS 
POWDER TOPS 
BITTER TUBES 


FOR 





ISLER 


Proprietor 


MOLDS MADE 


EXCLUSIVE 
DESIGNS 


420-422-424 EAST 106th STREET 






NEW YORK 



















IMPORTER OF 
CUT GLASS BOTTLES 
FANCY PERFUME BOXES 
AND SPECIALTIES 


CARL BOMEISLER 

















Import line for 1910 now ready for 
inspection. Includes novelties in Bottles 
and Boxes, for non-alcoholic perfumes, 
also new styles of Leather Boxes. 








~ 


















































{ Discriminating Buyers Want 
Aluminum Containers 


The purchaser of toilet or medicinal articles chooses the article 
put up in a high class container because such a container suggests 
quality in the contents. 

For this reason aluminum containers are particularly valuable. 
| Everybody knows aluminum will not rust or corrode, and this, 
together with the soft, dull silver finish, giving a very rich 
effect, makes this metal very desirable for containers, par- 
ticularly for cold creams. 


THESE CONTAINERS ARE KEPT AND ADVERTISE YOU 


Aluminum containers ate not thrown away, as they wil 





goods on which the manufacturer 


to the article. 
Our designs are the latest. 


ery—and live up to it. Put us to 
Booklet sent for the asking. 
detail information given freely. 





- UTICA, ™. Y. 


many other purposes. Every box or jar, however or wherever 
used, with your name and ad. on it, will act as a continuous 
reminder to produce repeat orders. In- 
telligent people in these days demand 


afraid to put his name. The name em- 
bossed on the cover gives individuality 


quality of our line can be seen in any 
samples selected at random. It will pay 
you to have our prices for comparison. 

We have a reputation for prompt deliv- 


UTICA ALUMINUM & NOVELTY WORKS 
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TALC HEADQUARTERS 


STANLEY DOGGETT 
101 Beekman Street, New York City 


IMPORTER AND MANUFACTURER OF ALL GRADES 
WRITE FOR SAMPLES 











Botu Pappazoglou & Co.'s 
Otto of Rose d’Or 


THE ROSE OF ROSES 


Used by those who know 


UNGERER é&y CO. 514 Arch Street 


PHILADELPHIA 














22 Fifth Avenue 
cameace 273 Pearl Street, New York 




















| ROURE-BERTRAND FILS 


Grasse (A. M.) France 





Absolute Flower Essences 
Solid Flower Essences 
Concrete Flower Essences (Liquid) 
Extra Concentree Pomades 


| Concrete Essence Violet des Bois D 
JUSTIN DUPONT 


Argenteuil (S. @ O.) France 








Artificial (Synthetic) Perfumes and Chemical Products 


Special Catalogue will be sent on request 


American Branch, 18 Cedar St., New. York rants <p 
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FILLING 
MACHINES 


Hanne 
a) 
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PURE TIN TUBES 


Your Label reproduced on any size tube and in any variety 
of colors, or embossed direct on the tube. Special designs and 
quotations submitted by return mail. We welcome all inquiries 
relative to Pure Tin Collapsible Tubes and their many uses. 
We guarantee the best of workmanship at the very lowest price. 
/ Write today for samples. Our large stock enables us to 


assure you a prompt delivery. 


NEW ENGLAND COLLAPSIBLE TUBE Co. 


25-27 Waller St. NewLondon Crt. U.S.A. 









PERFUMERY. 











4 HOMEOPATHIC VIALS & 
4 Patent Lip and Screw Cap—ALL SIZES ie 


WE ARE MAKING A SPECIALTY OF SMALL VIALS FOR SAMPLING 
PRICES AND SAMPLES ON APPLICATION 


LN CHESAPEAKE GLASS c0,, senses (4 
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Cailler & Co. Inc. 


16 Cedar Street, NEW YORK 


OFFER: 


NORWEGIAN COD LIVER OIL 
ITALIAN OLIVE OIL 
FLORENTINE ORRIS ROOT 
JUNIPER BERRIES 
MANNA, Small Flake 
GERMAN TERPINEOL 
THYMOL 

OIL CITRONELLA 

OIL CASSIA 

OIL ANISE 

OIL LEMON, U.S.P. 

OIL BERGAMOT 

OIL GERANIUM (Turkish) 
OIL GERANIUM (Algerian) 
OIL AMBER, Crude and Rect. 
OIL PEPPERMINT, H. G. H. 
OIL CARAWAY, Twice rect. 
OIL JUNIPER BERRY 

OIL SANDALWOOD, E. I. 

OIL LAVENDER 
EUCALYPTOL, THYMENE 
EUGENOL, GERANIOL, CARVOL 











PLAIN OR DECORATED 


U OW 


WRITE AT ONCE 
FOR PRICES 


J-L: CLARK-MFG:CO- 


ROCKFORD, ILL. 
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LEANLINESS Is Next To 
GODLINESS 


Of course you appreciate the importance of cleanliness, but did you ever 
stop to consider whether the tin boxes in which you put your TOOTH AND 
TALCUM POWDER are in fit condition to receive your goods? 


When you use bottles, you wash them thoroughly before filling them, 
but you cannot do this with DECORATED TIN BOXES. To be clean at 
all, they must be clean when you get them—on the inside as well as on the 
outside. 


If you were to inspect the factory where your cans are now made, and 
then come to us and see how we do it, we know where you would place your 
future orders, BECAUSE 


Empeco DecorATED TIN Boxes 


are made in a modern steel-concrete, well ventilated, clean, ideal workshop. 
We first thoroughly clean the flat sheets of tin, and then keep them clean 
while passing through the various processes of manufacture. Our imprint, 
“M. P. CO.,” on a decorated tin box, therefore not only signifies well-made, 
but clean containers. 


One customer writes, after receiving his first lot of boxes from us: 


** We have never seen cleaner tin boxes, more beautiful decorating, nor 


? 


better packing. Congratulations.’ 


You either use decorated tin boxes or expect to, or else you would not 
have read this far. You are therefore cordially invited to make a personal 
inspection of our plant. If unable to do this, let us know and we will refer 
you to some large users of decorated tin boxes, who are buying them from 
us, and who have seen our plant. 


METAL PACKAGE COMPANY 


32 Main Street, BROOHLYN, N. Y. 


The largest makers of DECORATED TIN BOXES outside the Trust 
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FACTORY 


am... a ‘ eo | " ” FACTORY 
NYON, r : r ‘ GRASSE, 
= UNITED SvaTESBRANCH, “= 


8O JOHN Street, New YoRK. 








Sow 


FLOWER OIL 


NYO-LILY VALLEY 


A beautiful Lily of the Valley Bouquet of rare freshness of odor. Add a half ounce of 
to a gallon of your Lily Perfume and you will obtain a marvelous result. This product is unequa 
by any Lily on the market and is of the greatest value to perfumers. It can be used in m: 
odors, toilet waters, talcum powders, sachets and toilet preparations. One ounce to the gal 
of spirits will produce a washing equal to any pomade. 


Price $60.00 pound 
DONALD WILSON, U. S. MGR. 





























THURSTON & BRAIDICH magne sige 
IMPORTERS ANTOINE CHIRIS 


18 & 20 PLATT ST., NEW YORK 


No. 128 William St., New York City Manufacturer of 
RAW MATERIALS FOR 














Perfumers and Soap Makers 


Mexican Vanilla Beans ——— 


Specialties : 





: NATURAL PERFUMES (solid) 
Bourbon Vanilla Beans penn 
South American ESSENTIAL OILS (French) 
Vanilla Beans All materials — — — and Drugs Act, 
Tahiti Vanilla Beans 


American Branch: 
BRANCH OFFICE: 


Angostura Tonka Beans Cc. G. EULER 30-36 LaSalle St. 


General Agent Chicago, Ils. 
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Like other Alpine oils, this oil is usually distilled in a crude 
ind unscientific manner by the peasant growers, which accounts 
for the low content in phenols of usual market qualities. 

For many years we have made a study of the situation, and 
nave finally taught our controlled-distillers our modern methods. 


The oi! We now offer as the Esterel brand, we guarantee 
to contain 30% to 35% phenols. We thus insure to you an 
il of greater aromatic value and purity. 

The price is only slightly higher. 


PACKED IN 10 AND 25 LB. TINS 





eancard Fils & Co, =stasuisnen 17% Cannes, France 
UNGERER & CO., 273 Pearl Street, New York 























ae 


OlL, ORRIS CONCRETE 
OIL PATCHOULI 
OIL SANDALWOOD E. I. 
OIL VETIVERT 


Distilled at our own works at Linden, New Jersey 
Samples and Prices upon request 


W. J. BUSH & CO., Inc. 


100 William Street - - New York City 


Western Branch: 16 KINZIE STREET, CHICAGO, ILL. 

















